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Sparks 


‘Last of Mohicans’ 


A Ford Day 
Twice as Tough 
‘Honeymoon’ Over 


By 
Chris Sinsabaugh 


Ambassador Hotel 
Los Angeles 
WHO “fit and bled” to 
demonstrate the reliability, the 
peed, the economy of operation of 
the motor car in those early days 
when it was questionable if one of 
them could run as far as a hundred 
niles without hospital aid, salute 
the “Last of the Mohicans.” The 
pne survivor of the stock car con- 
sts which did so much for the 
evelopment of the industry—the 
Gilmore Economy Run from Los 
Angeles to the Grand Canyon on 
Jan. 9. 
s & ® 


OF COURSE Earl Gilmore, presi- 
ent of the Gilmore Oil Co., Los 
Angeles, sponsor for the sixth time 
this now national fuel economy 
tial, is not a Mohican, but he is 
t big chief by inheritance and 
option of the Hopi Indians, who 
ude him a blood brother and 
presented him with a gorgeous war 
wnnet on the completion of the 
-mile run at Grand Canyon, so 
tis “Heap Big Injun” in his own 
ight, while the automobile in- 
tustry should give him full credit 
br his effort to give it a yardstick 
fr measuring officially the fuel 
wssibilities of most of the makes 
if American automobiles on the 
market, and with enlisting the 
ervices of the contest board of 
the American Automobile Assn. as 
he watchdog, in the person of Art 

bury, to see that everything 
vas according to Hoyle. 

* * * 

AS REFEREE I can vouch for 
te report turned in by Pillsbury 
Yhich created a new champion, 4 
(See SPARKS, Page 19, Col. 3) 
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DETROIT, JANUARY 20, 1941 


Custom Is First, 


Lephyr Second, 
Studebaker Third 


Willys, Ford, Nash, Hudson, 
Chrysler and Packard 
Other Winners 


By Slim Barnard 
Staff Correspondent 


LOS ANGELES. — Setting 
a new record of 57.82 ton- 
miles, the Lincoln Custom 
sedan won the Sweepstakes 
trophy of the annual Gilmore- 
Grand Canyon Economy Run. Run- 
ning a close second was. the 
Lincoln-Zephyr, with a_ ton-mile 
average of 57.74, while in third 
place in the Sweepstakes was the 
Studebaker Commander, which won 
the Sweepstakes last year and fin- 
ished with 52.97 ton-miles_ this 
year. 


Winners in various price di- 
visions were as follows: 

Division A— Willys Plainsman, 
29.06 ton-miles; B—Ford, 49.55 ton- 
miles; C—Nash 600, 48.651 ton- 
miles; D—Hudson Six Deluxe, 50.96 
ton-miles; E—Studebaker Com- 
mander, 52.97 ton-miles; F—Stude- 
baker President, 51.98 ton-miles; 





Complete Chart of Gilmore 
Run Is on Page 2. 





G—Chrysler Windsor, 44.98 ton- 
miles; H—Packard 120, 46.84 ton- 
miles; I—Lincoln-Zephyr, 57.74 ton- 
miles; J—Lincoln Custom, 57.82 
ton-miles. 

The 23 cars entered in the run 
averaged 22.5 miles per gallon of 
Gilmore Red Lion gasoline, a frac- 
tional decline from the average of 
22.9 miles per gallon hung up by 
28 entries in last year’s run. The 
course this year, however, was 599 
miles long in comparison with the 
306 miles traversed on the run to 
Yosemite Park last year. 

The awards in the run are all 
figured on a ton-mile basis. This 
method is used by the contest 
board of the American Automobile 

(Continued on Page 2, Col. 3) 


Ot codeine 
rhe 


was a visitor in Los Angeles 
“he pictured here with the 
d Earl B. Gilmore, presi- 
AAA supervised mileage test. For 






At a Glance... 


Automotive industry’s most momentous week in several years 
saw these developments: 
Car makers cancel 1941 New York automobile show, in order 

to devote full time to National Defense work. Decision will not 
affect introduction of 1942 models by various companies. (Page 1). 
National Automobile Dealers 


in Pittsburgh this week, will consider proposals for dealers 
taking over sponsorship of a national show, as they did in 1919 
Various local shows are also expected to be held as 


and 1935. 
usual. (Page 1). 


Indicating a possible future trend among all manufacturers, 

one leading independent producer last week boosted prices 
$30 to $40 on several of its 1941 models. 

Canada is considering the rationing of gasoline for consumer 

use, although actual placing into effect of such a measure is 
believed quite far in the future. (Page 9). 


NADA Conclave to Discuss 
N.Y. Show Run by Dealers 


By Pete Wemhoff 
Managing Editor 
PITTSBURGH.—Consideration of 
proposals whereby dealers would 
pool their efforts to stage their own 
National Automobile Show next 
fall, as a substitute for the car 
makers’ annual New York affair 
which was cancelled late last week, 
will get top billing at National 
Automobile Dealers Assn.’s 24th 
annual convention opening here 

Tuesday. 

Dealers have precedents for such 
an undertaking, the 1919 shows in 
both New York and Chicago hav- 
ine been staged under dealer aus- 
pices after car makers decided to 
drop the show that year due to 
the World War. Moreover, the 
January, 1935, show in New York 
was staged by dealers, after manu- 
facturers had switched the annual 
show date from January to the 
fall. In addition, since 1935, the 
annual Chicago show has been 
staged by dealers with marked 
success. 

Whether dealers will be able to 
stage their own New York show— 
in fact, any of the numerous local 
shows held annually—will depend 
to a large extent on what coopera- 
tion manufacturers will be able to 


The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 
Reported in AN Today: 
1940 1989 
Pos. Make Pos. 
1—780,817 Chevrolet 545,808— 1 
2—499,905 Ford 445,021— 2 
3—409,599 Plymouth 835,394— $ 
4—271,951 Buick 198,949— 4 
5—-215,308 Pontiac 144,998— 6 
6—183,679 Olds 132,840— 7 
I—182,800 Dodge 168,7386— 5 
8— 95,231 Studebaker 78,010— 8 
9— 90,802 Chrysler 60,978— 9 
10— 74,960 Hudson 56,855—11 
Total All Makes 
3,143,585 2,455,180 


For complete standings of all 
makes, see Page 15, this issue. 




















Assn., at its annual convention 





give them in the way of special 
displays, cutaway cars, etc. While 
many things can happen between 
now and next fall, it appears pos- 
sible at this time that manufac- 
turers can provide the essentials 
without in any way interfering 
with their National Defense work. 

Moreover, it is certain that 
manufacturers will be able to pro- 
vide the main “prop”—1942 models 
—even though the new cars may 
not embody all the changes of 
former years. 

Should the task of staging in- 
dividual shows be deemed _ too 
great, it is probable that dealers in 
various cities might resort to 
“open house” shows which have 
had signal success in Boston, Se- 
attle and other cities. These would 
not require the numerous animated 
displays, etc. 

First to take u 

(Continued on 


the show prob- 
age 8, Col. 1 


Dealer Reaction: 
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ADA Session to Study National Dealer Show 


941 N.Y. CAR SHOW IS CANCELLED 


Lincoln Wins Gilmore Sweepstakes 





Makers’ Decision 


Has No Effect on 
New 1942 Models 


Companies Will Devote 
All Efforts to U. S. 
Defense Work 


DETROIT.—The 1941 New 
York automobile show was 
officially cancelled late Thurs- 
day by directors of the Auto- 
mobile Manufacturers Assn. 
so that the industry might devote 
its entire efforts toward the 
National Defense program. Aban- 
donment of the show had been 
under consideration for some time, 
and marks the second time since 
1906 that the car makers have not 
sponsored the national show—the 
other time being in 1919 when 
dealers took over the job because 
of the World War. 


Meanwhile, the nation’s deaiers 
will consider proposals at National 
Automobile Dealers Assn.’s annual 
meeting this week to stage their 
own show as they did in 1919 and 
1935. (See complete story in ad- 
joining column). 

A statement, issued by AMA 
President Alvan Macauley, em- 
phasized that, while car makers 
have dropped next fall’s show, it 
did not follow that there would be 
no 1942 models. 


“The action (cancellation) will 
not control the course each com- 
pany may follow as to introducing 
new models for 1942,” Macauley 
declared. “Some model changes 
may be expected where they will 
not interfere with the defense pro- 
gram, because it is possible in 
many cases to keep tool and die 
departments going with this work 
pending readiness of their defense 
assignments. Changes also may be 
advisable or necessary on account 
of needed defense materials.” 


The latter statement is taken to 
(Continued on Page 8, Col. 8) 


Continuance of Shows Seen 
Aid to National Economy 


DETROIT.— Early dealer reac- 
tion to cancellation of the 1941 
New York show, as typified Fri- 
day by answers to AUTOMOTIVE 
News’ telegraphic requests to gen- 
eral managers of various trade as- 
sociations operating local shows 
throughout the country, was that 
everything possible should be done 
by dealers and their organizations 
to sponsor not only a national 
oe but also local exhibitions next 
all. 

While all agreed that nothing 
should be done to interfere with 
the National Defense program, the 
consensus of opinion was that 
holding of various shows as usual 
next fall would stimulate car sales 
and thereby aid the national econ- 
omy in troublous times. Because 
they had not been able to contact 
association directors, several man- 


agers withheld comment on AvuTo- 
MOTIVE News’ query which read as 
follows: 

“In view of automobile makers’ 
decision Thursday to abandon 1941 
New York show, will your dealers 
be able or attempt to stage the 
usual show in your city next fall? 
What do you think of the idea of 
dealers taking over the New York 
show as they did during World 
7 in January, 1935? How 
much effect do you figure droppin 
of New York show and  esuhie 
your local show will have on 1942 
models, granted that the new 
models will appear next fall in 
some fashion?” 

Following are the replies re- 
ceived up to press time Friday: 

Sam B. Shapiro, general man- 
ager of the Chicago Automobile 

(Continued on Page 19, Col. 4) 














Lincoln Custom Captures Gilmore Run Sweepstakes 


a ; 4 


Zephyr Is Second, 
Studebaker Entry 


Gilmore Winners . . . | 


(Continued from Page 1) 


divided by the total 
gasoline consumed. 





NUMBER 13 proved luck 
copeyt to victory in Price 
of 2 
Jones with his first place award. 
Sweepstakes. 


for Horace M. 


-96 miles per gallon. W. I. Hawkins, left, of Gilmore Oil Co., presents 


miles per 


nardino, Calif., 
and Ashfork, Ariz. 


Start Minute Apart 








VETERAN of many a mileage battle, William Martin, right, captured first! in darkness. 
record of 24.36 miles per gallon of gasoline in the Gilmore Run. Martin receives 


his trophy from J. S. Norris, of Gilmore Oil Co. The Commander placed third | One Minute apart. 
in the Sweepstakes. 


spection. 





an AAA official night and day. 


WITH A MILEAGE record of 23.05 miles per gallon of gasoline, William Course Is Difficult 


Knopp took first place in Price Division B of the Gilmore mileage test. Knopp, 
right, receives his trophy from W. O. Headley, of Gilmore Oil Co., for his vic- 
tory with the Ford stock sedan entry. 


ing or coasting was permitted. 


Grand Canyon. 


Just prior to the run, a near- 
blizzard had covered the entire 
northern section of Arizona with 
snow so that as the drivers left 
Ashfork and began the steep climb 


oo THE hen rngg nal Sanene, ayave J. ©. Maries in Be Wires Amperiees that leads into Williams, they had 
ainsman to capture first place in vision o e Gilmore Gran anyon | to be constantly wary of ice on the 
mileage run with a mileage record of 29.06 miles per gallon of Gilmore Red 
Lion  Seesiine. Marbre, left, receives his trophy from Dan DePaolo, of the|Sharp turns. All the cars en- 
Gilmore Oil Co. countered sub-freezing tempera- 
w -», | tures during the last portion of the 
on 


run. 


Gala Fete Is Held 


On the night that the cars fin- 
ished the run, while AAA of- 
ficials were computing results and 
making a final stock check of all 
the entrants, drivers, observers, 
passengers and _ spectators were 
feted at the annual dinner in El 
Tover Inn. Chris Sinsabaugh, edi- 
tor of AuToMoTivE News, acting as 
referee of the Gilmore run, made 
a short talk at the banquet, with 
280 present. Sinsabaugh briefly 
r . traced the past history of auto- 
F. A. KITTREDGE, superintendent of Grand Canyon National Park, awards mobile races and contests since 


Howard Kyser, right, first place award in Price Division F of the Gilmore run. , a a os ieee a 
r 23.53 miles per gallon of gasoline with the Studebaker President. | their early ays. was 
oo ae ‘ = and colorful affair, with dances by 


a group of Hopi Indians. A feature 
of the evening was the inducting of 
Earl B. Gilmore into the Supai 
Indian tribe as one of its chiefs. 
While newsreel and press cameras 
clicked and spectators applauded, 
each of the winning drivers was 
called up to the trophy stand, 
which was bedecked with dozens 
of richly colored Indian rugs and 
ornaments, to receive his award. 


The sweepstakes trophy was a 
‘ Mm a majestic bronze lion mounted on a 
" , #“ walnut base. The first place price 
, i ivisi 2 were made of pound- 

[ME i he most grueling mileage battle in the history of Gilmore division cups 
nn arastanen right, brought in the Chrysler Windsor to win first/ eq silver with ornaments of tur- 


P ivision G, with an economy score of 20.14 miles per gallon. He cash 
ates ae take from J. O. Pfeifer, Gilmore Oil Co. executive. quoise stones. 
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Gets Third Place 


Assn., in order to take into con- 
| sideration the weight of each car 
/and the load it carries. Ton-mile 
rating is arrived at by multiplying 
the total weight of the car, with 
| passengers and baggage, in tons, 
|times the distance traveled, and 
gallons of 


AAA rules for the 1941 stingy 
drivers test required that every car 
complete the uphill grind within 
, hs iliac ‘i an elapsed time of 14% hours. This 

ones, who oted the Lin - i i 
ivision I of the Gilmore run vith a mileage ae “Ganian tar thin tee atoou 
The Zephyr also placed second in the | Motorist would make the trip and 
resulted in all cars averaging 43.01 
hour for the _ entire 
journey. Actually the cars made 
even a higher average than this as 
every car was required to make 
checking station stops at San Ber- 
Las Vegas, Nev., 


Start of the run was made from 
the Gilmore Stadium in Hollywood 
at 1 am. in order that the cars 
would reach the finish before the 
short winter day shrouded the 
South Rim of the Grand Canyon 


The entrants wer 
place in Price Division E with the Studebaker Commander, that turned in a sent away from the starting aa 


Ten days prior to the run every 
car in the event was turned over 
to the AAA technical committee 
for a complete check to assure 
each car being strictly stock. The 
cars were literally torn apart dur- 
ing this rigid and thorough in- 
Motor heads were re- 
moved, pistons were checked, car- 
buretors carefully examined. All in 
all each car received a total of 274 
inspections before the AAA would 
pass it as an eligible stock car. 
From the time the cars were 
turned over to the AAA until the 
end of the run, each entrant was 
under the constant surveillance of 


During the run. an official AAA 
observer rode beside each driver 
to assure that all the rules for the 
event be adhered to. No trick driv- 


The route for the Gilmore-Grand 
Canyon Run was considered to be 
particularly difficult for a mileage 
test because it started at an eleva- 
tion of 300 feet and led over a 
series of twisting mountain climbs 
to an elevation of 7,000 feet at 


Gilmore Winners . . . 





CLASS D WINNER in the Gilmore Grand Canyon Run was this stock 194 
Hudson Six sedan, averaged 24.96 miles per gallon for 600 miles at an aye 
speed of 43.19 miles per hour. Shown above, center, is Glen White, of Detrefe 
driver of the winning Hudson, being congratulated by Earl B. Gilmore, 7 ht, 
head of Gilmore Oil Co., Los Angeles, sponsors of the annual event, At ‘ef 
is Howard P. Grove, Pacific coast sales manager for Hudson, who accompanied 
the party. 





WINNING mileage events is a habit with Andy Henderson, right, who 
brought home the Nash 600 for victory in Price Division C of the Gilmore Ru, 
Here he is pictured receiving his first place award from Herman Alber jr., of 
Gilmore Oil Co., for his record of 25.81 miles per gallon of gasoline. 





WITH HIS Packard 120 stock sedan is L. P. Butts, left, who captured first 


place in Price Division H of the Gilmore Run with an economy score of 19.7 
miles per gallon. Awarding first place trophy is Earl Koster, of Gilmore Oil Co. 
———————————— ir 


Gilmore Run Results 
SWEEPSTAKES 
Pies 5 eee te we} Ue me ee Contam 


Second Se Lincoln - Zephyr 
Third Studebaker Commander 

Car Price Miles Per Miles Ton 

No. Div. MAKE Place Gallon Per Hour Miles Type 
17 A Willys Plainsman ....... 1 29.06 42.41 48.624 O.D. 
10 A Willys Plainsman ....... 2 2840 42.42 47.319 O.D. 
Se Ge EE ex eg Fh paces iccxenns 3 25.18 42.40 41.334 St. 
2 a! Ree eee 1 23.05 43.19 49.557 St. 
fe 2 ere 2 2171 48.22 43.417 St. 
Se Oe PD aiv'veevisdvdeiede 1 25.81 42.60 48.651 O.D. 
18 C Studebaker Champion ... 2 24.61 42.64 45.003 O.D. 
20 D Hudson 6 Deluxe ........ 1 24.96 43.19 50.969 OD. 
ee BE cde dean cddsivesns 2 23.35 42.58 50.895 St. 
16 D_ Dodge ................... 3 2247 42.32 48.425 St. 
12 E Studebaker Commander.. 1 2436 42.84 52.975 O.D. 
9 E Nash Ambassador 6 ..... 2 23.16 42.37 51.512 O.D. 
eR ee ee et 3 20.04 46.59 42.632 St. 
5 F Studebaker President ... 1 2253 42.32 51.988 o.D. 
4 EF Nash Ambassador 8 ..... 2 2118 42.52 48579 OD. 
2 F Chrysler Royal .......... 3 19.71 42.60 44.060 OD. 
21 G _ Chrysler Windsor ....... 1 20.14 43.39 44.988 OD. 
a. oe rrr 1 19.78 43.41 46.846 O.D. 
7 H Hudson Commodore 8 ... 2 20.18 43.31 45.906 O.D. 
23H Chrysler Saratoga ....... 0 coccccccsssssecse WITHDREW ....-...-:-0" 





13 I Lincoln Zephyr .......... 1 2296 42.91 57.749 DualOD. 
14 I Chrysler New Yorker .... 2 17.47 42.69 42.956 O.D. 
22 J Lincoln Custom ......... 1 2103 4438 57.827 DualOD. 
3 J __ Chrysler Crown Imper. .. 2 16.46 42.95 46.265 O.D. 


23 Cars Averaged 22.50 Miles Per Gallon of Gilmore Red Lion Gasoliné 


Legend: O.D.—Overdrive. 
St.—Standard. *oinn 
Dual O.D.—Columbia Axle and Warner Overdrive Transmiss!0” 
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wey say that Henry Wallace 
say to the farmers out 
os: “T guess we haven't suf- 
teed enough yet.” Evidently Henry 
F, believer in the theory that sus- 
raed suffering breeds true insight 
Y it did in the case of the 
fophets. This conductor, however, 
r has subscribed to the theory 
progress comes only through 
fering, particularly in a business 
gterprise where there are known 
ardsticks for. pointing the way. 


at 





This is a prelude to answering 

dealers who infer by their 
ytters that it is necessary to 
affer until the factory, the trade 
sociation, or the government 
joes something to eliminate their 
jifficulties. I have evidently in- 
rigued quite a few of these deal- 
as by saying the law of self- 
preservation can be helpful in 
trade if dealers would but 
ttilize it. After that remark ap- 

in this column, a goodly 
wmber of dealers asked for am- 


pification. * * * 


Yore Volume: 
ore Money 


FE) in the first place, I don’t 
think the lot of an automobile 
wler is any more difficult than 
na good many other lines of trade. 
ie certainly is in a business where 
nts of money is being transferred. 
thave always found that there is 
ibetter chance to get more money 
sr ourselves when there is more 
nlume, than there is in a great 
many other businesses where the 





ni? Julume is limited and therefore the 
ir, of prance for real profit also is 
mited. 
* * om 


I do feel, however, that we as 
wtomobile dealers have spent so 
much time discussing what the 
factories, what the associations, 
w what the government could do 
for us that many of us have neg- 
keted to consider what we can 
& for ourselves. Perhaps this is 
utural because in the beginning 
dour industry the factory was 
dl-important. There was a wait- 
ing market and the _ factory 
which knew how to produce got 
the business, and the dealer who 
contracted with the factory 
vhich was delivering cars, al- 
nost automatically made money. 
. = Sf 
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oduction Problem 
long Passed 


DUT in the meantime conditions 
have changed. Now factories 
equipped to build plenty of 
as. There is no shortage, and 
side from the acts of God, strikes 
' war, there never will be a 
“ortage. 
* of ok 
Because production rate can be 
radily pushed up faster than 
‘ly consumer demand, the pro- 
duction problem has long since 
en passed. The present “bottle- 
wck” is the dealer, but the 
tomination still rests with the 
fetories and has not been trans- 
ferred to the dealer. Largely be- 
‘ause of the early experience of 
the trade, the dealer leaned on 
the factory so heavily that he 
tusn’t yet grasped the need to 
for himself those things 
thich any independent merchant 
must do for himself if he is te 
teeive full returns from his fac- 
“ry franchise. 
- a 2 


lust Answer 


lo Stockholders 

ETAILERS must realize that 

Certain factory policies will re- 
“4in permanent if the factories 
‘Fe to maintain or better their re- 
ctive positions in the market, 
. £d to identify those policies may 
‘lp dealers realize the necessity 
* likewise establishing policies 


lint Heat will not only protect their 
s “tracts, but build for the future 
‘Manence and profit of their in- 
sion 


‘Pendent business. 
* * * 


First, the factory executive is 


Y Dealers tell me 


By John 0. Munn 











Dealers’ or salesmen’s comments, questions or requests may be 
addressed to John O. Munn in care of Automotive News, Detroit, 
and the writer’s name will be kept in confidence if requested. 








never going to convince his 

stockholders that his principal 

obligation is the dealer—the plant 

is run to make money for stock- 

holders, all else being incidental. 
* * * 


Wants Conditions 


Under Control 
7. carry out that policy, not only 
automobile manufacturers but 
every manufacturer of a_ trade- 
marked specialty, must advance 
and protect his volume by making 
the product as independent of 
dealers as possible; the more the 
manufacturer can pre-sell his prod- 
uct to the public before it ever 
reaches the dealer, the easier it is 
to replace or change dealers with- 
out permanent injury to himself. 
He wants all conditions under his 
own control, in the interest of pro- 

tecting his future. 

* * 


And it is this factor, more than 
anything else, that is now causing 
and has caused, the many vicis- 
situdes that have come into the 
life of the present-day dealer. 
Factory regulation, government 
regulation, nor association ac- 
tivity will not change this situa- 
tion, for it is based on self- 
preservation, the first law of the 
universe. 

a x 


Use Principle 
To Advantage 


UT dealers have an out. Their 

combined forces cannot change 
a fundamental principle, but they 
can apply that same principle in- 
dividually to their own advantage. 
They can make their business of 
automobile retailing mean more to 
their public, and many of them 
have already done so. A good dealer 
is not just an agent for some fac- 
tory with the privilege of exchang- 
ing new cars, for which he pays 
cash, into used merchandise and 
time notes. He is one of the prin- 
cipal business men in his com- 
munity; he has made a big invest- 
ment in equipment to serve his 
customers; he meets a large pay- 
roll, and it is his contribution, 
more than anything else, that has 
made the use of automobiles so 
prevalent in this world. 

K * * 

But he has never meant as 
much to the consumer as he 
should. And you cannot blame 
the consumer for that, for until 
he understands the importance 
of the dealer he will continue to 
shop around for the last dollar 
on a used car. He will continue 
to patronize the shoestring deal- 
er, who has just been set up in 
an already crowded territory. 

* * 


Who’s to Blame? 
The Dealer? 


HO is to blame because the 

world-at-large has been per- 
mitted to form a low opinion of 
the automobile dealer? And who is 
going to tell the public of the im- 
portant role that a good automo- 
bile dealer plays? Who is going 
to help the public to realize the 
difference between the responsible 
dealer and the “gyp?” 


Surely it is not the province of 
the factory. Neither is the gov- 
ernment going to do it. An as- 
sociation cannot elevate an in- 
dividual dealer. But if self- 
preservation is the fundamental 
law for all, the only out for a 
dealer is to take his case to his 
public, to establish a public rela- 
tions program so that the public 
understands the importance of 
the good dealer, and considers 
that his function is not in acting 
as a one-way station agent who 
delivers cars for some manufac- 
turer to the public, but for what 
he really is—a local institution 
dedicated to bring to the local 
public the fullest benefits to come 
from automobile ownership. 


Automotive News’ Almanac, published 
once a year, is considered THE refer- 
ence book wherever automotive infor 


mation is desired. 


Are Dues Schedules Too Low? 








A MERCHANDISING stunt to show the bigness of the 1941 Chevrolet models 


is used effectively by Jim White, 


Toledo 


hevrolet dealer. Contrast, which 


displays the automobile to advantage, is shown above. Bud Kirkendall, Zanes- 


ville (O.) midget, stands behind his 


the big, new 


own little diminutive ‘‘Chevvie,’’ with 


941 car in the background. Kirkendall, 21, weighs 58 pounds, 


is three feet tall, and drives his little car around Toledo to drum up trade 


for White. 





Buggs Again: 


‘Unlicensed’ Dealer Attacks 
Validity of Wisconsin Act 


Special to Automotive News 

JANESVILLE, Wis.—Robert F. 
Buggs, Inc., local automobile deal- 
er, last week filed an application 
in circuit court here for a re- 
straining order to prevent District 
Attorney Howard H. Moss, Hugh 
M. Jones of Madison, director of 
the state motor vehicle depart- 
ment, and the state banking com- 
mission from enforcing the state 
licensing law. 

Willard P. McDermott, circuit 
court commissioner, signed an or- 
der for a temporary injunction re- 
straining enforcement of the law 
against Buggs. The temporary or- 
der restrains the banking com- 
mission from “interfering or med- 
dling with the plaintiff, its of- 
ficers, salesmen and _ employes,” 
and the state motor vehicle depart- 
ment is restrained from refusing 
to issue license plates to Buggs’ 
customers. 

A section of the contested 
statute provides that licenses on 
new cars be issued only when the 
application is made through an 
“enfranchised new car dealer,” 
which is one holding a state license. 

The license law, it is contended, 
prohibits the plaintiff from carry- 
ing on business without first se- 
curing permits from the state de- 


Tenn. Dealers 
Report 40 Gains; 
Reelect Liddon 


By Clyde Grissam 
Staff Correspondent 

NASHVILLE, Tenn. — Tennessee 
Automobile Dealers Assn. con- 
cluded Friday night its largely- 
attended annual convention in 
Andrew Jackson hotel. 

W. M. Liddon, president, pre- 
sented Mayor Thomas L. Cum- 
mings, who gave the welcome at 
the annual banquet Thursday 
night. 

The reports of President Liddon, 
Treasurer C. N. Rolfe jr., and Sec- 
retary James C. Havron, all of 
Nashville, reflected much work 
done in the year and healthy con- 
ditions in this .young association. 

Todd Bates of San Francisco, re- 
counted the work done in four 
dealer organizations in California. 
Discussion of moratorium pro- 
visions, National Guard and con- 
scription bills by Havron, the wage 
and hour law by Wilson; a talk 
by W. M. Eaves, of regional di- 
rectors office; proposed legislation, 
a luncheon and an evening dinner 
held interest. 

John O. Munn, conductor of 
AUTOMOTIVE News’ “Dealers Tell 
Me” column, spoke at the banquet. 

Officers named were: W. M. Lid- 
don, Nashville, president, reelected: 
vice-presidents, Franklin Boyd, 
Shelbyville; Wallace Claypool, 
Memphis; Harry McCool, Chatta- 
nooga; W. A. Connaughton, Mem- 
phis; secretary, James C. Havron, 
Nashville, reelected; treasurer, C. 
N. Rolfe jr., Nashville, reelected. 


partment. Section 218.01 of the 
statute, according to the plaintiff's 
counsel, is in violation of the Wis- 
consin and United States constitu- 
tions. 

The Buggs company was plain- 
tiff recently in a suit against Ford 
Motor Co., which was carried to 
the U. S. supreme court. The Wis- 
consin license law was also one of 
the issues in this action, but the 
federal courts did not rule on it 
because the case was dismissed on 
questions involving a dealer fran- 
chise agreement. 


Dealers Warned 
On ‘Scare’ 
Advertising 


Automobile dealers, along with 
other retailers, are being warned 
by the Retailers Advisory Com- 
mittee of the Council of Na- 
tional Defense to eliminate all 
“scare” advertising “which with- 


out justification urges the pub- 


lic to ‘buy now’ because of 
skyrocketing prices, war replace- 
ment costs, etc. 

“It is obvious that if such 
advertising claims, not based on 
facts, are employed,” it is 
pointed out, “actual buying pan- 
ics may be expected. As a result, 
living costs will be artificially 
and unnecessarily increased with 
serious damage to the national 
economy and our entire defense 
program.” 





Effective Work 
Of Associations 


Held Impeded 


CHICAGO. — Nearly all state 
dealer associations have dues 
schedules that are too low to en- 
able them to do the most effective 
job possible; local associations like- 
wise do not have sufficiently high 
dues schedules and must depend 
too much on revenue sources other 
than dues, in many cases on show 
income. 

Such is the conclusions drawn 
from Automotive Trade _ Assn. 
Managers’ survey of association 
budgets, staff size, etc. Other con- 
clusions announced by Sam 
Shapiro, secretary - treasurer of 
ATAM, include: 

“Where budgets are very low, 
the managers have duties other 
than automotive trade association 
management to supplement their 
income. 

“In few cases does membership 
in the local association carry with 
it membership in the state associa- 
tion or NADA, or membership in 
the state association involve mem- 
bership in the national. The ideal 
association structure would be that 
in which all local association mem- 
bers were affiliated with the state 
group, and all state members af- 
filiated with the national. This 
would provide a sound structure 
and make for effective action. 

“It is interesting to compare 
some of the results of our sum- 
mary with the study made of 1,300 
national and regional trade asso- 
ciations made by Dr. Willard 
Thorp for the Temporary National 
Economic Committee. He found 
that half of the associations stud- 
ied operated on budgets of less than 
$15,000 a year; that 30 percent 
operated on budgets of less than 
$15,000 a year (although 14 had 
budgets of $500,000 or more, while 
the average budget of all associa- 
tions was $15,000), and that 60 
percent of the associations had 
staffs of two or less. 

“In our summary, we find that 
11 percent of the automotive trade 
associations reporting had budgets 
of less than $5,000 a year; 63 
percent had budgets of less than 
$15,000, while 47 percent had staffs 
of two or less.” 

The survey is based on reports 
received from 21 state automobile 
trade associations and 30 local 
automobile trade associations, in- 
cluding one Canadian local associa- 
tion, during the first half of 1940. 


3 Dealers to Move 


CHARLOTTE, N. C.—Park McLain, 
proprietor of Park McLain, Inc., has 
purchased the lot and building now 
gcoupted by Heath Motor Co. at 1310 
South Tryon St. and will conmay it 
about Mar. 1, 1941. That date will be 
ae day’’ for two other Charlotte 
automobile companies, as Heath Motor 
will then move into the building of 
Lee Folger Motor Co., at 318 W. Fifth 
St., and Lee Folger will move into a 
new building now being constructed 
at 900 South Tryon St. 





Warns NLRB May Extend 
To All Types of Retailers 


Special to Automotive News 

NEW YORK.—A warning that 
“all retailing” may be _ brought 
within the scope of the National 
Labor Relations Act by new court 
decisions was voiced by Irving Fox, 
counsel for National Retail Dry 
Goods Assn., in addressing the an- 
nual convention of the National 
Assn. of Retail Secretaries, held 
concurrently with the NRDGA con- 
clave at the Hotel Pennsylvania 
here. 

Although retailing has heretofore 
for the most part been regarded as 
intrastate in character and thus 
outside the purview of the federal 
act, Fox declared that attempts 
are now being made by legal pro- 
cedure to establish that the re- 
ceipt of merchandise from outside 
the state brings the receiver under 
the National Labor Relations Act. 
He mentioned a recent ruling hold- 
ing that a milk distributor, all of 
whose sales were made within a 
state but who obtained supplies 
outside, was subject to the act, 
and similar action by the Federal 
| Trade Commission in another case 
| Final decision, he noted, will 


made by the United States Su- 
preme Court. 

The present move to bring re- 
tailers under the federal labor act, 
Fox said, is the result of the fail- 
ure of states to pass “Little Wag- 
ner Acts.” 

Asserting that the impression in 
Washington is that retailers are 
“unconscionable employers of la- 
bor,” Fox declared that this will be 
a “fighting year’ if retailers are 
determined to protect existing la- 
bor relations. He said the “noose 
is slowly but surely tightening.” 

In discussing retail promotion, 
Fox declared there is “no question” 
but that more states will set up 
agencies similar to the Federal 
Trade Commission if _ retailers 
“don't clean up their advertising 
satisfactorily.” 

Fox also mentioned reintroduc- 
tion in Congress of the Patman 
anti-chain-store measure, reporting 
that it had been changed to “freeze 
chains at their present size” rather 
than tax them out of existence. He 
added that a possible effect of this 
would be for the chains to open 


be ' “huge” new units. 
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AUTOMOTIVE OUR PLATFORM 


1. A continuing understanding between manufac- 
turer and dealer, and fair profits for both. 

2. An eventual profit for the dealer on every used 
vehicle handled. 

8. Better dealer service and lubrication facilities 

4 
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operated at a profit. 

No diversion of fuel taxes from their intended 
use in highway construction and maintenanoe. 
No government bureaucracy control of the aute- 
motive industry. 


DETROIT, JANUARY 20, 1941 


‘Killing the Goose .. .’ 


EALERS are justifiably concerned over cancellation of 
the 1941 New York automobile show, for few—if any— 
industry observers believe that this drastic action is the 
only satisfactory answer to the National Defense problem 
in these troublous times. Nor are dealers solely concerned 
for purely selfish reasons (which even in itself is justified), 
but they are equally concerned over the devastating effect 
such a decision will have on the entire nation’s economic 
well-being. 
One prominent dealer association manager put it this 
way: “The sale of new model automobiles is no longer the 
sale of motor or mechanical improvement but the sale of 
a new body style or fashion and the pride of ownership 
in a distinctive late model car; to lose the prestige of auto- 
mobile shows to introduce those models might have a seri- 
ous effect on retail sales.” Moreover, as cited in a recent 
Automobile Manufacturers Assn. bulletin, thousands of 
workers are entirely dependent on automobiles for trans- 
ortation to and from new defense plants which have been 
uilt outside cities. If new-model cars aren’t made available 
in sufficient quantities, there naturally would follow a short- 
age of low-priced used-cars which would make it impossible 
for these workers to provide easy and quick transportation 
necessary to sustained operation of the nation’s defense- 
materials factories. 
There is still one ray of hope left, dealers feel, in that 
they may be able to stage their own New York show next 
fall, as they did in 1919 and in January, 1935. 


Selfish vs. National 


ARIOUS state legislatures are getting down in earnest 
¥e the business of turning out new laws or repealing 
old ones. As in the past, selfish interests are equally hard 
at work seeking to promote their desires against the will 
of the general public. 

The automotive industry, probably the most “sinned 
against” among all industries as regards unfair legislation, 
is naturally bending every effort to defeat “hamstringing = 
laws which work to the detriment not only of the industry 
itself but to the general public as well. The automotive 
industry asks only that it be treated fairly — that legisla- 
tors cull out all “selfish interests” bills and pass only laws 
that are for “national interests.” 


Just Like Clockwork 


HE regularity with which automobiles develop certain 
tae in their mechanisms, as shown by a study of the 
four years’ operation of the New Jersey inspection law, may 
well be a tipoff to car dealers and their service departments. 

For instance, New Jersey officials on the basis of past 
experience now expect 15 cars to catch fire because of de- 
fective wiring during the course of a year’s work of inspect- 
ing the state’s vehicles. Eight thousand horns are expected 
to fail to work; between 130,000 and 140,000 cars will be 
rejected because of defective rear lights and another 30,000 
because some object blocks a full view of license plates. 






“For the Goblins will get you 
If you don’t watch out!” 


WHAT Faced with a genuine 
“NO SHOW” emergency, fighting 
MEANS! with his back to the 
wall and in a life and 
death struggle, the average Ameri- 
can can “lick his weight in wild- 
cats” and so far, historically, he 
has never been beaten individually 
or collectively as a nation. Hun- 
dreds of incidents in American his- 
tory prove this to be an axiom. 
Tales of individual heroism from 
John Paul Jones to the “Titanic” 
and from the days of Daniel Boone 
to the Wright brothers and Lind- 
bergh prove that we Americans 
have what we express best in a 
simple four-letter word that be- 
gins with ‘g’ and ends in ‘s.’ (g--s)! 
We have what it takes! We can 
take it and we can hand it out! 
~ 

But like the elephant that goes 
berserk at the sight of a mouse, 
we Americans can do the darndest 
things when our emotions or our 
passions are fanned up by anyone 
within or without who will start 
shouting, “Wolf! Wolf!” and keep 
it up loud enough and long enough. 
In a state of hysteria, we ap- 
parently lose all of our good old 
Yankee commonsense and fall 
easily the victim to subterfuge and 
snap judgment. 

* * * 

The decision not to hold a 
National Automobile Show this 
year, made nine months prior to 
the proposed show date and after 
only a few weeks of publicized 
discussion in the industry, will be 
taken by many as an indication of 
this sort of hysteria within our 
own ranks. True it is that when 
we were last involved in an Euro- 
pean war the dealers took over the 
national show and operated it very 
successfully. It is also true that 
this early decision on the part of 
the manufacturers will give the 
others who are vitally interested, a 
longer time in which to decide on 
their course of action. 


Just what effect the announce- 
ment of no 1941 show will have 
within our industry I am not so 
much concerned. What I am won- 


dering is: What will be the effect|t 


of this on the buying public? Per- 
haps it will be good for the time 
being. It undoubtedly indicates 
that there will be few if any 
changes in the 1942 models and 
therefore with the possibility of 
higher prices, the public may con- 
sider that now is the time to buy. 
I wish I could believe that this will 
be the result. I am more inclined 
to believe, however, that such indi- 


cations of upset in standard busi-|t 


ness traditions weakens the con- 
fidence of the American public in 
the future. I am afraid that it 
drives them back, with their dol- 
lars, into their shells. Even though 
they may be working every day 
and the savings banks jammed full 
and running over with their money. 
Americans will not buy, even auto- 
mobiles, if they look upon the fu- 
ture with doubt. We thought we 
had had too much experience after 
the last war to have forgotten so 
soon—at least I thought so until 
we got where we are in the present 
mess! 
*x* * * 

Everyone from the President 
down has said that they hoped to 
maintain “business as usual,” and 
yet every day we publicize the 
moves which scare our buying 
public under the sheets. Here we 
are abandoning the National Auto- 
mobile Show which has been the 
sales impetus for some 40 years 
now, when as a matter of fact I 
should not be the least bit sur- 
prised to learn that plans are al- 
ready being made for the regular 
auto shows this fall in Berlin, 
Paris and perhaps even London! 
Don’t scoff at me, the trade fairs 
in Leipsig and Vienna, Germany, 
held a couple of months ago were 
among the largest and best attend- 
ed they have ever had! I have be- 
fore me a photograph of the corner 
of the truck show held at Malmo, 
Sweden, Oct. 30-Nov. 3, 1940, in the 
midst of the occupied countries, 
which would do credit anywhere in 
the U.S.A. Uncle Sam may look a 
little silly this fall with no national 
automobile show while his erst- 


Automotive News Cartoon by Ford McDonalj 


Let’s Hope the Water Will Be Clear! 


In This Corner 
Amxious ..ccecce 


‘Very 


The views expressed in 


of our readers. 


this column are those 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Subscription 


We have been requested by our af- 
filiated club in The Netherlands, the 
Royal Automobile Club of Holland, 
Lange Vijverberg 10, The Hague, to 
take up with you the following mat- 
er: 

Their subscription to Automotive 
News expired on July 31, 1940 and 
they are very anxious to continue re- 
ceiving this publication. However, due 
to the present situation they are un- 
able to send money out of Holland to 
cover the usual subscription fee. 
Therefore, the club wishes us to let 
them know if you would continue 
sending your publication to them un- 
til such time as they are in a po- 
sition to forward to you the amount 
to cover the renewal rate.—J. D. Ryan, 
manager, travel service —a. 
American Automobile Assn., ashing- 
=. * *¢ « 

Editor’s Note: Automotive News 
will be very happy to keep the 
Holland club’s subscription in force 
until such time as they are in a po- 
sition to take care of it. 


Important 

Thank you for the ‘‘Edgewise’’ col- 
umn of Jan. 13. The point of view you 
take is very important and one which 
I fear is not receiving the attention it 
deserves. I hope you keep up the good 


work!—B. Hutchinson, chairman, 
Finance Committee, Chrysler Corp., 
Detroit. 


Most Valuable 


We have always found Automotive 
News a most valuable trade organ and 
hear particularly much comment now 
among the dealers throughout the 
state regarding Mr. Munn’s column. 
“Dealers Tell Me.” They find that 
particularly full of human interest 
stories and very interesting. 

_Our dealers rely on Automotive 
News and anticipate each issue.—Bessie 
B. Phoenix, executive secretary, North 
cabtiaiaiaaagiiaiininammaiatnighdiatiartnmeiimaecie ts 


while allies and enemies alike are 
sending new models of cars and 
trucks with well-subsidized trade 
commissions into the export mar- 
kets (as was indicated in the clip- 
ping I repeated in this column last 
week from an English motor paper). 
a * K 

A good place to start our defense 
program is right here at home, de- 
fending the rights of American 
capital, American labor and Ameri- 
can dealers and their salesmen who 
depend upon the sale of new cars 
and trucks for their livelihood. This 
dropping of the 1941 National Show 
is not so important as the trend it 
indicates toward curtailing the 
manufacture of automotive prod- 
ucts. That, in my mind, will indi- 





Carolina Automobile Dealers Assn, 
Raleigh, N. C. 


Who, Me? 


I received my Te of ‘‘Who, Me?” 
and I am fascinated by it. I hear noth- 
ing but enthusiastic comment from 
those about town who have received 
the book. I know that you have e- 
oyed doing it and I hope that it wil 
e a huge success for you in every 


way. 
Shall look forward to the pleasure of 
seeing you when you get back to 
town. My good wishes to you for th 
New Year and many more to come— 
A. vanDerZee, vice-president, Chrysler 
Corp., Detroit. 


s. * 


Several of us, including myself, Hu- 
bert Holloway and Dick Tupper, have 
just been glancing through your book 
and, on behalf of myself and my &- 
sociates, I am hastening to pass along 
to you our most hearty congratule- 
tions on a very fine achievement— 
A. J. Pontgomery, director, Depart 
ment of Public elations, American 
Automobile Assn., Washington. 


Atlanta 

New cars are moving better in early 
January than in recent years. Ve 
cember used car sales were abott 


average, but competition continues tj) 


make a real profit difficult to obtair 
in new car sales. — Harry Sommers 
Atlanta. 


| Coming Events | 


JANUARY ; 
20-23—Pittsburgh. National Automobile 
Dealers Assn. Annual Convention. 
23-26 — Atlanta. Southeast Automotiv' 
Parts Equipment Show. ' 
24-31—Detroit. Automotive Elect 
Assn. Manufacturer - Distribute 
Conference. bile 
26-27—Cheyenne. Wyoming Automob! 
Dealers Assn. annual meeting. 





FEBRUARY ~. 
1- 9—Chicago. (Edgewater Beach - 
tel) 18th annual Chicago M0 
Salon. sina 
4- 5—Lansing. (Olds Hotel). Michie 
Automotive Trades Assn. Annu 
; Convention. tel Abrahar 
0-11—Springfield. (Hotel. + 
Lincoln) Illinois Automotive Trad 
Assn. annual convention. tel) 
11-13—Milwaukee. (Schroeder iy of 
Wisc. Petroleum Assn. annual ¢ 
vention. +) Auto 
14-16—Manitowoc, Wis. (Armory) Al" 
mobile Show. vent" 
5—Jersey City. (Armory) Twenv 
first Annual Automobile Show. 
27-28 — Shreveport, La. (Washing 
Youree Hotel). American Petrolel” 
Institute. Production Meeting. 
MARCH me 
3- 7—Washington (Mayflower). | ald 
ican Society for Testing Mate 
Meeting. 
UNE 


J ne 
cate complete and unbridled hys- 58-37—Cbienge (Palmer House). Am 


teria!—G. M.S. 


can Soc 
Annual Convention. 


as 
ety for Testing Maters* | 
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o FIRST... IN NOW...IN 


SAFETY ECONOMY 


Winner of 1941 Safety Engineering Magazine Award —In 1941 Gilmore-Grand Canyon Run 


With the first perfect score ever recorded, Averaging 24.96 miles per gallon at 43 miles per hour, a big, 
Hudson won this trophy for safest body 92-horsepower Hudson Six (equipped with overdrive) won in 
design of all 1941 cars. On every one of its price class in the 600-mile Gilmore-Grand Canyon Economy 
the 14 features for passenger protection Run, January 10, 1941. Better gas mileage than any other entries 
on which this annual award is based, lead- in the entire run except two low-powered, short-wheelbase cars. 
ing safety authorities gave Hudson the 
highest possible rating. ga In the new Hudson Six ...and in the 
—s great 128-horsepower Hudson Eight, 
which averaged better than 20 miles 
per gallon in the Gilmore Run... 
owners get an unmatched combina- 
tion of record-holding performance 
with real economy. Not just fuel econ- 
omy ... but /ower all-around cost, the 
result of scores of long-life features 
that Hudson’s 31 years of engineering 
leadership have built into these great 
cars. And Hudson dealers can prove it! 












| 





Safest body design, plus safe driving features 
— Na A found in no other automobile! Only Hudson 
; has the safest brakes . . . finest hydraulics 
* 4 with a mechanical reserve system working 
) i | automatically from the same foot pedal if ever 
a , needed. Only Hudson has Patented Auto- 
: * AY Poise Front Wheel Control . . . extra safety 
. = even if a tire blows. There are many more... 
and ail are important to everyone who 

drives. Ask to see them... in 


™ - AMERICA’S SAFEST CAR 


mt i . | Bm AMERICA’S SAFEST CAR 
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—_ EEE BEST 1941 BUY IN 
“=! A GREAT LINE... AND A GREAT YEAR EVERY POPULAR PRICE CLASS 


raha! 


~ In every popular price class, including the lowest, Hudson dealers can STARTING WITH THE LOWEST 

ote!) 3 : 

eas sell a car that is different in 5 ‘mportant ways... . offering buyers a 

yi greater measure of safety, driving ease, beauty, riding comfort and year- HUDSON SIXES ano EIGHTS 

yenty* 

or after-year economy. From its 31 years of engineering leader- 

pleum : . ‘és i‘ 

Right now may be the time for you to add your name to the long ship, Hudson brings you the richly luxuri- 

is a Se iate Radin eral ; ; ous new Commodore models, finest cars 

Amer! pe > ial y . 2 [ > 4 7 

rials list of dealers who are changing rl . or = today for ever to wear the Hudson nameplate ... 

sa full information on the many advantages of working with an aggres- the brilliant new Super-Six ...and the 

rials sive, hard-hitting organization that has a flying start on a banner 1941! new Hudson Six in the lowest price field. 
| ’ eee tice " ; A new high in automobile value in every 
| HUDSON MOTOR CAR CO ’ etroit, Michigan important price class. 
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Oregon ‘Big 
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State Legislatures Flooded With Automotive Bill 


Truck Bill’ 


Is Ready for Consideration 


Special to Automotive News 

SALEM, Ore.—The “big truck 
bill” expected to be one of the ma- 
jor controversial measures of the 
coming legislative session is all in 
readiness, and at the top of the 
coming legislative calendar. 

It is a big bill from several 
angles. For one thing it is long, 
and filled with technical provisions 
relating to the trucking business 
and the regulation of it on state 
highways. It is big because it em- 
bodies the demands of the big 
commercial trucking concerns for 
statutory authorization to own and 
operate bigger trucks upon the 
highways. 

And it is big because it promises 


Maryland Studies 
Bills to Regulate 


Credit Business 


BALTIMORE. —Two bills now 
being considered by the Maryland 
General Assembly in Annapolis 
concern the regulation and licens- 
ing of installment sales and 
finance companies. The measures, 
which were drafted and approved 
by the state legislative council, 
were amended and redrafted sev- 
eral times to meet the objections 
of various interests involved. 

The proposed legislation—which 
will be considered in the next few 
weeks — provides elaborate  safe- 
guards to protect the consumer 
from suffering under exorbitant 
or fraudulent sales arrangements. 
The bills also provide protection 
for the vendor or lender. 

The bills provide for finance 
companies to submit to regula- 
tion by a state agency. The com- 
panies will have to pay a $100 
license fee for each main office and 
branch office in the state. They 
will also be required to pay a $50 
inspection fee before they can be 
licensed. 


Propose Bill Regulating 
Multiple Beam Headlights 


BOSTON.—Passage of two bills 
providing statutory regulation of 
headlights is being sought during 
the current state legislative session 
here by Representative Ralph V. 
Clampit of Springfield. 

One measure provides that mul- 
tiple beam headlights shall operate 
on the lowermost beam when ap- 
proaching vehicles are within 500 
feet and also when conditions are 
such that illumination for more 
than 200 feet is unnecessary or 
impracticable. 

Clampit’s other proposed bill reg- 
ulates the power and height of 
headlight beams. It would require 
a person, vehicle or large object 
to be illuminated 300 feet ahead 
of the headlights when operated on 
the uppermost beam and would 
restrict the rise of the beam when 
so operated to not more than two 
inches below the center of the 
lamp at a distance of 25 feet. The 
measure also would regulate ad- 
justment of auxiliary lamps. 





ANOTHER OLDSMOBILE milestone. 


series came “off the assembly line’’ 


possibilities of a new 
during the coming year. 
and sales reached a 


il 38 days later than its 1941 successor. 
not built until 3 ys >. Ralston, right, 


production manager, were present to pay 


and factory executives, including D. 
sales manager, and R. E. Griffin, 


to be the center of a big row. 
Also, it is a fair assumption that 
it will be the bone of contention 
over which a big lobby will 
wrangle. 


A digest of the proposed measure 
follows: 


Under present law a truck oper- 
ator is liable to the state and to 
the counties for damage done to 
state highways or county roads due 
to unlawful overweight. The pro- 
posed measure extends this lia- 
bility to damage done to city 
streets. ‘ 


Existing law limits motor ve- 
hicles to an overall width of eight 
feet, and an overall height of 11 
feet, with a limitation of 12% feet 
under special permit. The amend- 
ment would extend this permitted 
height to 13% feet. 


The present law limits motor 
vehicles or combinations of ve- 
hicles to 35 and 50 feet in length 
respectively. The amendment would 
provide that combinations may 
have an overall length of 60 feet 
under special permit. Permittees 
would be liable to state, county 
and city for damage done to high- 
ways and streets resulting from 
operation under special permits. 
The provision does not apply to 
log hauling. 

The amendment sets total wheel 
weight at 9,000 and total axle 
weight at 18,000 pounds. 

The amendment fixes the gross 
weight of vehicles equipped with 
wood or metal tires at a limit of 
3,500 pound maximum axle and 7,- 
000 pound gross weight. It also is 
provided that any combination of 
vehicles in excess of 50 feet in 
length may have, when operating 
under special permit, a gross com- 
bined weight of 68,000 pounds. A 
10 percent tolerance for log trucks, 
permitted under one section of the 
act, will not be permitted to ex- 
ceed 68,000 pounds. 

Log truckers, it is understood, 
will ask that definite authority be 
granted the highway commission 
to issue special permits for hauling 
long logs, specifically to legalize 
what has been the past practice of 
the commission of issuing permits 
for transportation of logs in ex- 
cess of 40 feet in length. 


New Hampshire Retains 
Legislative Committee 


CONCORD, N. H.—(UTPS).—Re- 
tention of the present legislative 
committee at the biennial session 
of the general court was approved 
at a meeting of the directors of 
New Hampshire Automobile Deal- 
ers’ Assn. 

Participating in the meeting 
were Leigh Hall, president of the 
association, and the following di- 
rectors: Maurice Grant, Robert 
Greenway, Halsey Gibson, Harri- 
son Cavanaugh, Harold Hart, H. 
H. Downing, Ray T. Tarbox, Har- 
old Fairbanks, Edward Labain and 
L. G. Pynn. 


Automotive News’ Almanac, published 
once a year, is considered THE refer- 
ence book wherever automotive infor- 
mation is desired. 


tina <4 CEG FS 


The 100,000th Oldsmobile of the 1941 
in Lansing last week and presented 


production record for America’s oldest car manufacturer 
Factory records show while Oldsmobile production 
new high last year, the 100,000th car of that series was 


Assembly line workers 
Oldsmobile’s general 


honors to the 1941 Special Series four-door sedan shown above. 


Pontiac Plans .. . 








CLEAR SAILING ahead for Pontiac’s Torpedo fleet was the consensus of 
Pontiac’s field organization of the Pontiac, Buffalo and Pittsburgh zones who 
met in Hotel Fort Shelby, Detroit, for one of a nationwide series of sales 


plannin 


right, James Grier, 


conferences conducted by Sales Manager D. 
central regional manager; 


U. Bathrick. Left to 
Latham Clark, Buffalo zone 


manager; William Winslow, Pontiac zone manager; Norman ha ig mo 


zone manager; R. A. Dickinson, assistant Pontiac zone manager; 


assistant general sales manager, and 





Murray, 


W. J. Mougey, advertising manager. 


4 


SOARING SALES made car distributors of Pontiac’s Buffalo, Pontiac and 


Pittsburgh zones important factors in the Detroit meetin 
A. W. Cannon, Buffalo; W. E. 


spring and early summer. Here are 


to lay plans for 
Gibson, 


chief distribution officer for the division; Walter Hill, Pontiac; James Grier, 
central regional manager, and L. L. McNally, Pittsburgh. 





THEY TALKED service at Pontiac’s Pittsburgh-Buffalo-Pontiac zones’ spring 


sales planning meeting in Detroit. 
Pittsburgh service manager; 
Hickey, service manager, 


manager. 


You’ll recognize them as 
L. K. Marshall, general service manager; H. 
Pontiac zone, 


Warren Iiliff, 


and G. L. Schultz, Buffalo service 





Title Law to be Studied 
At Idaho Dealers’ Meeting 


BOISE.—Idaho Automobile Deal- 
ers Assn. is completing plans 
for its annual meeting to be held 
Feb. 17-18. 

Arrangements were made_ to 
secure one or two factory execu- 
tives to address the meeting as 
well as finance company executives 
and another outstanding speaker. 
It was decided that, if the dealers 
were successful in securing the 
passage of the proposed title law 
prior to the dates set, the banquet 
would be called a “victory banquet.” 


Pa. Truckers Want 


Lower ’Pike Fees 


HARRISBURG, Pa. (UTPS).—A 
special session to discuss bills 
expected to come before the cur- 
rent session of the legislation will 
be held here on Jan. 27 by the 
Pennsylvania Commercial Drivers’ 
Assn. 

Expected to be considered by the 
association is one bill providing a 
special commercial drivers’ license, 
another which concerns revising 
provisions of the financial respon- 
sibility act of the motor code, and 
a third to repeal the law ending 
convoy trucking in Pennsylvania. 

The association declares’ that 


rates are “still too high” for trucks | 


traveling the Pennsylvania Turn- 
pike and said that the rates forced 
hundreds of truckers to use the 
routes over the mountains. The 





group claims that if lower rates| 


were charged for truckers, more 
truckers would use the super- 
highway. 


In the event that the bill had 
not passed by that time, it was 
believed that with the attendance 
of a large number of dealers that 
it would be possible to put the 
necessary “push” behind this bi!l 
to get it through the legislature. 

The proposed Certificate of Title 
Act was discussed at length and a 
conference was held with the 
chairman of the legislative com- 
mittee from the bankers associa- 
tion. During this conference the 
differences between the dealers and 
the bankers were worked out sat- 
isfactorily, thus removing one of 
the principal points of opposition 
to the dealers’ program. Provision 
was made for the appointment of 
a legislative committee to take 
charge of the handling of legis- 
lative bills in the current session 
of the legislature. 





Safety Inspection Urged 
For All Used Cars Sold 


VANCOUVER, B. C. — Stringent 
restrictions on purchase of second- 
hand automobiles in British Co- 
lumbia with a view to curtailing 
increasing number of automobile 
accidents have now been proposed. 

Up on application for a license 
or transfer of a license for a 
second-hand automobile, the owner 
would be required to produce a 
certificate from a mechanic certi- 
fying that steering apparatus and 
brakes on the car are in good order 
and that before a transfer is made 
the owner be required to file a 
public liability insurance policy 


‘with the commissioner of police. 


Legislation 


i a Oe eee 
Asks Superhighway 


Linking Turnpike 
With Washington 


WASHINGTON.—Because f 
their importance in the Prepared 
nes drive, highways are dye tee 
more consideration in the new mth 
Congress than they have received 
for several years and the flood of 
proposed legislation has alread 
begun. The first highway pjjj in 
the hopper is one introduced b 
Senator James J. Davis, of Pum, 
sylvania, calling for construction 
of a_ superhighway between the 
Lincoln Memorial in this city and 
the Gettysburg Battlefield, 

Davis said such a road would be 
of great value in national defense 
although it might cost as much a; 
$13,000,000. 

“Those who have had frequent 
occasion to travel by highway t 
Pennsylvania, New York and points 
north and east, have been jm. 
pressed by the lack of adequate 
highways leading into the nation’s 
capital,’”’ Davis said. 

“The main highway from Wash. 
ington to central Pennsylvania jg 
narrow and winding. This project 
is but a part of a national program 
of superhighways which are fyp. 
damental to adequate defense. The 
road provided in this bill could be 
linked to the already constructed 
Pennsylvania Turnpike. 


R. I. May Increase 
Allowable Gross 
Weight of Trucks 


PROVIDENCE, R. I.—Rhode 
Island’s gasoline tax rate would be 
reduced from three to two cents, 
effective June 1, under terms of 4 
bill introduced in the state legisla- 
ture here by Senator Joseph Pez- 
zullo, Johnston Democrat. 

Biggest measure in the lawnill 
here is a proposal to increase gross 
weight for trucks from 3200 
pounds to 36,000 pounds for two 
axle trucks and from 40,000 to 
50,000 pounds for three axle trucks, 
or tractors and semi-trailers. 

Another bill would place opera- 
tors of trackless trolleys under the 
supervision of the registry of mo- 
tor vehicles and require them to 
obtain a license for $1. 


Maine Studying 
Fuel Tax Boost 


PORTLAND, Me.— (UTPS).—A 
tentative draft of legislation de- 
signed to pass a $1,600,000 annual 
expenditure, now carried by mu- 
nicipalities, to the state for high- 
way maintenance is_ being pre 
pared by Revisor of Statutes L 
Smith Dunnack at the request of 
the legislature’s “farm group,” it 
was announced Jan. 6. 

If such a proposal should be 4p- 
proved, consensus of opinion 
among legislators is that it prod 
ably would mean a boost of one 
cent in the present gasoline tax of 
four cents on each gallon. 

In addition to the four-cent levy, 
motor vehicle operators now pay @ 
1%-cent federal tax on gasoline. 

Under the present state-aid sys 
tem, municipalities appropriate 
funds each year in cooperation 
with the state to finance roads and 
snow removal. This is _ separate 
from a $3,500,000 to $4,000,000 an- 
nual fund supplied by communities 
for the construction and mall 
tenance of “ordinary” town roads 
and bridges. 


Want Facts 


On Mileage 


DENVER. — A measure has 
been introduced in the Color e 
legislature which would requ! 


automobile dealers to show 
the title of an automobile 
whether the machine - 
brought into Colorado by truc% 
trailer, train, towing or drivins- 

Purchasers, sponsors of the 
bill state, should know if their 
car has been driven 2,000 miles 
or so before they buy it- 
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SAFETY has been the goal of all Automotive Engineers 
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Rhode WI fi DS H i E LD WI r E R « @ Now you AUTOMATICALLY change radio stations with 


buld be your left foot. Press the button all the way down... 


' cents, , 
legisla- station changes. Press lightly—and station shuts off so 
en MAKE FOR SAFET $ you may talk to your passenger or listen at railroad 





is of a 


lawmill crossings. Release pressure and radio goes on again, 
* 32000 * instantly without the usual wait for warm-up. Back seat 
an foot control optional. Front and back seat buttons work 
000 to Pp ° 

trucks, independently but driver always has control of silencer 


> 


ze HEADLIGHT ane, 


a in The original light dimmer switch was transferred from 
saath the dash to the steering post and then to foot control. 
: DIMMER SWITC +4 Ee, Today no one would think of buying a car with light 
) dimmer installed anywhere but on the floor. A year from 
post now this will be equally true of Auto Radio Safety Foot 
- = MAK e e O Sd SA ¥ e TY Control. Foot control is just as logical for radio as for lights. 

Zenith does not sell its Safety Foot Control Auto Radio 
- high- to chain stores, mail order houses or radio dealers. 
re Zenith Auto Radio with Safety Foot Control is sold only 
we : as original equipment through car manufacturers. 


" AND NOW COMES... 





“| Safety FOOT CONTROL auto rapio 


U. S. PAT. NO. 2,216,671 


Keep Your Hands on the Wheel... .Your Eyes on the Road! 


MADE BY AMERICA’S OLDEST MANUFACTURER OF FINE HOME RADIO 
ALWAYS A YEAR AHEAD 
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miles | } 
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lem were members of the Auto- 
motive Trade Assn. Managers, who 
opened their annual pre-NADA 
conclave session here Sunday 
morning. They will complete their 
meeting today and report their 
recommendations to the NADA 
delegates who convene Tuesday 
morning. 

With “Adapting Automobile Re- 
tailing to the Defense Program” 
as the convention theme, advance 
registrations for this year’s con- 
clave exceed those of any previous 
NADA convention, indicating one 
of the best attended meetings in 
the history of the organization. The 
high attendance will be influenced 
to some extent by the fact that 


Coverage 


AUTOMOTIVE NEwS will be repre- 
sented at the National Automo- 
bile Dealers Assn.’s annual con- 


vention in Pittsburgh this week 
by John O. Munn, conductor of 
“Dealers Tell Me”; Pete Wem- 
hoff, managing editor, and Mar- 
garet Russell, AN’s Pittsburgh 
correspondent. 


the convention is being held in 
Pennsylvania, which has the largest 
number of automobile dealers in 
the nation. 

A wide diversity of interest is 
represented on the speakers’ pro- 
gram. Donald R. Richberg, former 
NRA administrator and NADA 
special counsel, will speak on 
“Unrestrained vs. Civilized Compe- 
tition,” and Henry R. Luce, pub- 
lisher of Time, Life and Fortune 
magazines, will be the banquet 


VERNOR SUGGESTS: 


ae ta eae 


UCN aL Da 
ae 





Vernor’s —75-year-old manu- 
facturer of a distinctive gin- 
ger ale with volume sales in 
North Central States—is ex- 
tending its distribution. 


Several successful motor car 

dealers are interested. They 

have the prestige, connec- 

tions, and sales-and-delivery 

facilities to cash in on the 

profitable soft drink business. 
Vernor’s offers Exclusive Ter- 
ritorial Distribution Fran- 
chise. Now operating a half 
dozen successful franchise 
territories, extremely profit- 
able to holders. We assist 
you in purchasing necessary 
equipment. Easy quotas to 
meet. Successful selling 
methods and advertising ma- 
terials supplied to build you 
big volume sales. 


You are invited to get to- 
gether with the Vernor ex- 
ecutives and talk over the 
possibilities of a profitable 
ginger ale business in your 
territory. 


Write James Vernor, Jr., 239 Wood- 
ward Ave., Detroit, Mich. and ask: 
“How might the Vernor franchise 
be a profitable sideline for me in 
this territory?’ You will be sent 


the important facts by mail in con-| 


fidence and _ without obligation. 
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NADA Conclave to Discuss National Dealer Show 


Record Crowd Is Expected 
At Session Opening Tuesday 


(Continued from Page 1) 


speaker, talking on “America as a 
World Power.” Howard V. Clark, 
manager of a sales division of 
Carnegie-Illinois Steel Corp., will 
speak at the opening luncheon. 


Problems of the automobile re- 
tailer will be discussed by Arthur 
O. Dietz, president, Commercial In- 
vestment Trust Corp.; J. B. Van 
Tassell, business management con- 
sultant of Chicago Automobile 
Trade Assn., and Philip M. Klutz- 
nick, counsel of Nebraska Automo- 
bile Dealers Assn. 


Lake Hays, attorney for Univer- 
sal Underwriters, is one of the 
speakers on the entertainment 
program of the convention. This 
will include an oyster and beer 
supper given by the CIT Corp., 
and a cocktail party given by the 
Commercial Credit Co. 


A three-day program has been 
arranged for the visiting ladies 
by Nicholson Steamship Co. 

In addition to the speakers’ pro- 
gram, two special features have 
been added to the program. One 
is a questions-and-answers discus- 
sion of the Wage-and-Hour law, 
and the other is a discussion of 
volume merchandising. 

The Wage-and-Hour law discus- 
sion will attempt to further clarify 
the operation of this act in auto- 
mobile retailing. Led by Charles 
W. Bishop, general counsel of 
NADA, dealers will have an op- 
portunity to ask questions that 
have confronted them since the 
law went into effect, and be given 
the answers in accordance with 
rulings of the Wage-Hour division. 

In studying the subject of vol- 
ume merchandising, C. H. Ken- 
singer of Memphis, and John R. 
Battle of New Orleans, will pre- 
sent their respective methods. 

Pittsburgh Automobile Dealers 
Assn. is host to the convention 
with Edgar D. McKean as chair- 
man of the convention committee. 
This committee consists of Jack 
Stevens, vice-chairman; N. 
Owings, manager, host association; 
Robt. H. Brandt, transportation; 
H. D. Eierman, reception; Fred E. 
Haller, attendance; Roy M. How- 
ard, entertainment, and C. L. 
Nutter, publicity. NADA _  repre- 
sentatives on the committee are 
President Stanley H. Horner of 
Washington; Regional Vice-Presi- 
dent L. C. Cargile, Texarkana, 
Ark.; W. L. Mallon, Newark, N. J., 
and Lynn Snow, Oak Park, Ill. 

The complete NADA program 


follows: 
Tuesday, Jan. 21 
10 am—Membership session, with E. 


D. McKean presiding, and address of 
welcome by Cornelius D. Scully, mayor 
of Pittsburgh. _ 

10:30 am—President’s report; Stanley 
Horner. 

liam — Secretary’s report; Jack 
Schiott. 

11:15 am—Treasurer’s report; D. E. 
Castles. : 

11:45 am — Wage and hour project 
committee; C. W. Bishop. 

12:15 pm — Luncheon sponsored oy 
Pittsburgh Auto Dealers Assn., with 
Howard V. Clark, Carnegie - Illinois 
Steel Co., as speaker and E. D. Mc- 
Kean as toastmaster. 

2 pm—Convene; L. C. Cargile pre- 
siding. 


2:15 pm—‘‘Unrestrained vs. Civilized 
Competition’’ by Donald Richberg, spe- 
cial counsel, NADA. 

3 pm—“‘The Obligations of Manage- 
ment” by A. O. Dietz, president, CIT 
Corp. 

3245 pm—‘‘Making Management Pay 
Dividends’’ by J. an Tassell, 
business consultant, Auto 
Trades Assn. 

4:30 pm—Discussion; adjourn. 

6:30 pm—Oyster and beer buffet sup- 
per, sponsored by CIT. 

Wednesday, Jan. 22 

9:45 am — Convene, with President 
Horner presiding. . 

10 am—‘‘What Can We _ Accomplish 
Through State Legislation?’’ by Philip 
M. Klutznick, counsel, Nebraska Auto 


Dealers Assn. 

10:30 am—‘‘The Trend Toward Vol- 
ume Merchandising’’: discussion by two 
successful volume dealers — Charles 
Kensinger, Memphis, and John R. 
Battle. New Orleans. 

11:30 am—Discussion. 

12:30 pm - Luncheon sponsored by 
Universal Underwriters; Speaker, Lake 
Havs. Memphis. 

2:15 pm—Closed membership session: 


. Chicago 


Wage and hour discussion in open 
forum: Questions and Answers by C. 
W. Bishop. NADA general counsel; 
Resolutions committee. 

4:30 pm-6:30 pm Cocktail party, 
given by Commercial Credit Co. 

6:45 pm — Annual banquet: Speaker, 
Henrv R. Luce, editor of ‘‘Life.’’ 

Bridge - cocktail party for ladies, 


given by Nicholson Steamship Co. 





LAST MINUTE instructions in preparation for sales conferences that will 


cover the entire country were delivere 


by W. E. Holler, general sales manager 


of Chevrolet, to his four assistants, at the conclusion of their final conference 
in Detroit last week. On Monday, the four leave to begin a series of 45 zone 
meetings with dealers, sales managers and salesmen, as the automotive industry 


turns toward the spring selling season. Left to right are, T. H. 


Keating, E. 


A. Nimnicht, Holler, K. M. Chase and W. G. Lewellen. 


Macauley Says Defense Load 
Too Heavy To Stage Show 


(Continued from Page 1) 


mean that car makers may be 
forced to provide substitutes in 
next year’s cars for vital defense 
materials such as alloy-steels, etc. 

The following telegram was sent 
by Macauley to officers of National 
Automobile Dealers Assn. ans 
other dealer organizations, which 
earlier in the week had requested 
the AMA to hold up final action 
until after the NADA convention 
this week: 

“The automobile manufacturers 
are well acquainted with and 
sympathetic to the considerations 
which have led you and many 
dealers to ask that no action be 
taken on cancelling the National 
Automobile Show this year. Never- 
theless, the rapidly growing load 
of defense work on the industry 
and the need to reach a decision 
at this time have dictated that the 
national show be cancelled. Our 
action will not cancel introduction 
of new models. Some model changes 
may be expected where they will 
not interfere with the defense pro- 
gram but the production of factory 
made special show displays and 
demonstration apparatus will be 
eliminated. The manufacturers 
hope that production to meet your 
demand and the public’s can be 
maintained, but trust you will 


Hudson Officials 
Start on Spring 


Sales Campaign 


DETROIT.—Off to a flying start 
with one of the most aggressive 
pre-spring merchandising programs 
ever undertaken by the company, 
Hudson officials left Detroit last 
week for a nationwide series of 
meetings to be conducted for dis- 
tributors, dealers and retail sales- 
men in 51 cities. 

Following the Detroit meeting 
attended by distributor organiza- 
tions from Saginaw, Kalamazoo 
and Grand Rapids held last week 


in the Fort Shelby Hotel, three 
groups of officials headed by 
George H. Pratt, general sales 


manager; C. G. Beeching, Midwest 
sales manager, and N. K. VanDer- 
zee, Eastern sales manager, en- 
trained on an itinerary which calls 
for six weeks of continuous travel- 
ing. 

Accompanying Pratt, who is 
headed for a swing of the Pacific 
Coast, will be H. P. Grove, Pacific 
Coast sales manager; M. M. Rob- 
erts, merchandising manager; T. H. 
Stambaugh, director of national 
service operations; W. A. Baker, 
used car manager, and F. G. Cox, 
sales promotion department. 

The group head by Beeching in- 


cludes Charles Waldron, Midwest 
used car representative; E. J. 
Blum, technical service manager, 


and George Dow, business car 
manager, and in VanDerzee’s di- 
vision will be E. J. Wright, East- 
ern used car representative, How- 
ard Hudson, manager, parts and 
accessory merchandising, and R. 
G. Marr, sales training department. 


agree with us that national de- 
fense needs have first call on all 
our energies.” 

Macauley’s complete statement 
on cancellation of the show follows: 

“We have cancelled the National 
Automobile Show, which normally 
would have been held in New York 
City in October, except for the de- 
fense situation. 

“This step was taken after con- 
sulting all car producing com- 
panies in the industry, and review- 
ing the status of defense work 
undertaken in this industry. 

“We believe the public will ap- 
prove the industry’s decision to 
eliminate the show in a _ period 
such as this. The action will not 
control the course each company 
may follow as to introducing new 
models for 1942. Some model 
changes may be expected, where 
they will not interfere with the 
defense program, because it has 
been possible in many cases to keep 
tool and die departments going 
with this work pending readiness 
of their defense assignments. 
Changes also may be advisable or 
necessary on account of needed 
defense materials. Each company 
gave its pledge to our government 
last Oct. 15 that future model 
changes would be subordinated to 
defense work. 

“The defense contracts and com- 
mitments which automotive com- 
panies have undertaken amount to 
more than one-tenth of the total 
defense program to date. 

“Deliveries are being made now 
on a number of major military 
items, particularly trucks, scout 
cars and other special army ve- 
hicles, aviation and marine en- 
gines. 

“Many of the most important 
defense items in the automobile 
and truck and automotive parts 
plants will have emerged from the 
‘make-ready’ stage by fall. They 
will involve work for tens of 
thousands of men, and will absorb 
the constant energies of our mem- 
bers’ executives and supervisory 
forces, just as the undramatic pre- 
paratory stages are now requiring 
day and night work for engineer- 
ing, design, construction and plan- 
ning groups in the industry. 


“The industry's members now 


above laying final plans for one 

ing campaigns in the history ae 
Roberts, merchandising mana 
Jerzee, Eastern sales manager; G 
Grove, Pacific Coast sales manager; -C 
T. H. Stambaugh, director of ‘ 
advertising manager. 


ger; W. A. Baker, used car manager; N. K- 


; - G. Beeching, 
national service operations, and 





Chevrolet Opens — 
"41 Field Meetings 


In Four Section, 


DETROIT. — Four 
Chevrolet central office ‘ce < 
partment executives, each headeq 
by an assistant general sales man 
ager, will leave here this week fee 
the new _ year’s first Series of 
meetings throughout the fielq WwW 
E. Holler, general sales manager 
announced here last week. They 
will hold one-day business meen 
ings in 45 cities from coast to 
coast, to discuss with the whole. 
sale and retail organization, Chey. 
rolet’s business for the months 
immediately ahead. 


The four groups, each covering 
a different part of the Uniteg 
States, will be headed by T. H 
Keating, W. G. Lewellen, E. 4’ 
Nimnicht and K. M. Chase respeo. 
tively. Keating will conduct meet. 
ings in the New England, Atlantic 
coast and southeast regions; Lew. 
ellen in the Great Lakes and mig. 
west regions; Nimnicht in the Flint 
and eastern regions and Chase jn 
the southwest and Pacific coast 
regions. 





National Dealer 
Phone Conference 


Planned by Buick 


FLINT.—More than 200 members 
of the Buick regional and zone 
sales organization assembled in 
Flint last Thursday for a meeting 
called by W. F. Hufstader, genera] 
sales manager, to launch spring 
sales activity. 


This meeting preceded a series 
of dealer meetings to be held in 
zone cities this week at which 
the company’s spring program will 
be outlined to the dealer organi- 
zation. 


Since the field meetings will be 
held simultaneously, Hufstader said 
that factory officials will address 
the dealers by means of a nation- 
wide telephone hook-up probably 
from Flint where a regional ‘meet- 
ing will be in progress. 





are working on items including the 
following: 1. New buildings for de- 
fense production. 2. Airplane en- 
gines, five separate types. 3. Ar 
mored and unarmored motor ve- 
hicles. 4. High-speed marine en- 
gines. 5. Submarine diesel engines. 
6. Tanks. 7. Half-track personnel 
carriers. 8. Machine guns. 9. Jigs 
and tools for aircraft factories. 10. 
Naval arsenal for torpedo and gun 
parts. 11. Two-wheel trailers to 
haul machine guns. 12. Shell cases, 
fuses, bomb parts, cartridge cases, 
fire control equipment. 13. Radio 
apparatus, drift meters, compasses 
and other instruments. 14. Aluni- 
num and magnesium castings for 
airplane engines. 

“More defense work is 
taken on continually.” 

* * * 


300-Mile Speed Classic 
Will Be Held, Says Myers 


INDIANAPOLIS. — T. E. (Pop) 
Myers, general manager of Indian- 
apolis Motor Speedway, last week 
described as “mythical” reports 


being 


that the national defense program 
might force cancellation of the 
| annual 500-mile Memorial Day race 
' this year. 





pre-spring merchandising campaign in 51 cities. Show? 


most aggressive pre-spring merchant Is- 


of the Hudson company are, left to right: M. 


K. Vaa- 
H. Pratt, general sales manager; H. P. 


3 - i manager; 
Midwest gous = Ward, 
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w (anada May Ration Fuel in New War Restrictions 


— ominion Issues Warning 


Of Need for More Revenue 

















Mediation Act 
Urged to End 























Buick Mobilizes RAs 






ne * 

a a | sia Defense Strikes 
PS of B.wial to Automotive News relief problems by providing jobs. 

3 de. yONTREAL. — Canada may be|Tisley also intimated that the WASHINGTON.—Dr. William M. 
aded Byced to ration gasoline as a war] Dominion may be forced to ration Leiserson, of the labor board, pro- 
man. [easure! ; , gasoline as a war measure. posed last week that instead of 
k for @ warning to Sede was given! This would cut heavily into pro- imposing “no-strike” legislation on 
S of § Ottawa last I ae after- | vincial gasoline tax revenues which the defense industries the govern- 
, W. fon, by J. L. Isley, minister of|in Ontario run about $25,000,000 a ment call labor and management 





Pance, addressing a gathering of|,,,7 





ager, ee ; together to consider adopting 
yr tes of "ad sen ry = - that the Dominion would be unable| D. E. Williams J. G. Hammond R. H. Archer Walter N. Larke |the Railway Labor Act. 
' salon n : 
hole. fpenier MacKenzie King,|¢9 help them meet maturing debts | ,,BUICK EXECUTIVES who head up company's aircraft work. Williams, |poitway” Tabor Act plan might 
They. + the purpose of considering, and Despite the finan & t “:| formerly Buick comptroller, will be operating manager of the plane engine thavehy serve as the basle fer Yol- 
onths : ssible, implementing the Row- uaeiednas to the aa "7 a. plant; while Hammond will be general manufacturing manager. Archer, former enter y eoomeration in hendiie 

Sirois report of 32 volumes sentin rovincial aes e 1S-| chief of standards, becomes general superintendent. Larke has been appointed wley A po 4 disputes in daaas 
erin pared by Dr. Joseph Sirois, dently reqesded his uaeeent =e general superintendent of the Buick car division, replacing Hammond. Tuduateion P 
nites sich last year investigated | threat to force them into discussion _e - ‘ The essential feature of the 
' H. fominion provincial relations. of the report. of patriotism, your nefarious work.”| No Household Aluminum | act's mediation system requires 
. A. |The report recommended a read-| “T¢ this conference is to go ahead| As the largest sources of revenue| ToRONTO.—Although Canada had a|employers and employes to give 30 
spec. jstment of the financial relations| on the basis of discussion of the|of the nine provinces are the pro- — aluminum plant before the war| days’ notice of any intention to 
meet. tween the Dominion and the| Sirois report,’ Premier Hepburn| vincial tax on gasoline and the ar ae pF .. gg = change wages or working con- 
antic jrovinces. ‘ hotly declared, “Ontario will have] license fees on automobiles and demand for aluminum and aluminum | ditions and within 10 days of such 
Lew. 4 Premier ee ee a of | no alternative but to withdraw and| drivers, the provinces would be|alloys for aircraft manufacture and| notice the two sides must agree 
mid. patio, a ng m 4 Pramsier 'P. leave you wreckers of confedera-| faced with bankruptcy if Ilsley’s eetnel “a NF ee ele on a time and place for a con- 

int Dattullo of British Coluusbie. tion to carry on, under the guise! threat is carried into effect. utensils is prohibited. ference. 

ones posed the report, Hepburn being 

ticularly antagonized. As a result 

‘the opposition the conference 

ke up on the second day after 

ie Dominion Minister of Finance 

tered a warning that if the con- 
1C@ Frence was abandoned the federal 


ernment would find it necessary 
ick ) step into the field of succession 
ities and income tax, now en- 
abers syed by the provinces. ; 
zone If we do this it will mean 
i in ytailment of provincial revenues,” 
eting fe said. ‘ java 
neral] §He said there is a possibility that 
pring federal government will not be 
ile “to provide the provinces with 
. percent of their relief costs.” 
eres Ee explained that the Dominion 


2 wis assisting the provinces with 


en lodge Truck Gets 
ue | Army Order for 


' said . 
res | 10,419 Vehicles 
ably § DETROIT.—A new order for 10,- 
neet- #9 specially designed U. S. Army 
odge trucks was received by 

—— fbrysler Corp. Jan. 10 through its 
x the #ireo division, R. L. Biggers, presi- 
, de. gent, announced. 

en. @Vhen this order is added to 
Ar- Pose received by the corporation 
yee Pt army trucks in both its United 
en- Pates and Canadian plants during 
ines. F2 last 12 months, the total will 
nnel ceed 57,700 units, at a total value 
Jigs More than $58,000,000. 
;. 10, }from Jan. 1, 1940 to date the 
gun rporation has shipped 18,950 U.S. 
; to #™My units and at the present time 
ases, FS 20,561 additional orders on its 
ases, POKS. During the same _ period 
adio Perseas army truck shipments 
asses FM both the United States and 
umi- Pladian corporation plants ex- 
for #tded 7,700 units with more than 






1 New “Flair-flow’’ streamlining. 






2 Longer, wider, lower body. 






3 New slip-stream slant to windshield. 






A New double-curved back window. 


5 Concealed running boards and door 






unfilled additional orders re- OUR first glance tells you what a welcome difference the new hinges. 
: aining, “a . : 
a Oe or oe Body by Fisher makes in the way cars look. It gives the 1941 6 Streamlined door handles harmonize 






ding on schedule with more G IM amines Sn i i 
: eneral Motors cars a noticeably longer, lower, sleeke é with exterior. 
an 250 army trucks now being : f y _"s ; = Sppesrence 
‘duced per day. —achieves a goal that previous streamlining could only partly reach. 7 Doors hinged at the front for greater 





8 In addition to these strictly mili- 


; : fety. 
ty shipments, the corporation er 





And in the panel on the right are many of the reasons for that. But 







Pop) ho shi i i 

‘ 0 shipped in 1940, 2,605 units to ‘hen you look these new style features ove , ; 8 New slip-st tyle t 

= er departments of the United = y ; ty oe tures over, don’t overlook how ew slip-stream style trunk back. 
v tates i. lain shee tl : ae sal | 

ons government. Fisher craftsmen a ° advance the comfort and security of 1941 © Wha dens is 

= General Motors cars in every price class — with still roomier inte- 


the 2d Trains Canadian 


rae | Army Vehicle Drivers 
__. |MONTREAL.—Intensive training construction. Then you'll fully understand why they’ re saying, “Body 
servicing, maintenance and op- : ee ea or ‘ag ome 
ation of military vehicles is being by Fisher is °41’s guide to better value” —which leads you, of course, 
‘wided for groups of Canadian G al M or 
sas é -nera otors car. 
idiers by Ford Motor of Canada. elaine 5 
"ups receive instruction for two 


10 New harmonizing interior fabrics. 






riors and still further strengthening of famed Unisteel Turret Top 





11 New lustrous chrome and plastic 
fittings. 





_ in this course which es “It’s another Big Year for Pontiac’’— and you can see one reason 
im conducted in the companys why in the new Body by Fisher on the 1941 Pontiac Super Stream- 
‘vice school at the Ford plant wa ; 

t Windsor liner Torpedo four-door Sedan = foam rubber seat padding; a 


€ company provides equipment more spacious luggage compartment; 64" wider front seat. 


id facilities for classroom lecture 
demonstrations which are con- 

ted by instructors from the 
Mpany’s service department. 
‘actical driving operations and 

“ts are a part of the course which 
known as the department of 

own Fitllonal Defense Instructors’ 










dle ‘ining Program. The company’s 

, aa ; ; 

yvan- |‘ Nn the program is provided at cruspan 

|. P. P cost to the government. MOTORS 

es Ip ——————— 

cod. a fresh automotive viewpoint, ON GENERAL MOTORS CARS ONLY: 


: i George M. Sloc ’s “A Word in 
Htewise.7 ™* Slocum CHEVROLET * PONTIAC + OLDSMOBILE + BUICK + CADILLAC 
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Rubber Industry’s Defense Contributions Outlined 


Goodyear Executives Tell 
Of Company Preparedness 


Special to Automotive News 

CHICAGO, — Amazing progress 
has been made by the tire and 
rubber industry, which is now in 
better shape for an “all-out” call 
to aid defense than it has ever 
been. 


Graphic evidence of that fact, 
with particular respect to one of 
the industry’s leaders, was un- 
veiled here last week in the Hotel 
Knickerbocker’s ball room, where 
the Goodyear Tire and Rubber Co. 
played host to a large group of 
tire dealers, newspaper men, radio 
commentators and others. 


Proceedings started Wednesday 
with a luncheon followed by a 
meeting at which P. W. Litchfield, 
chairman of the Goodyear board, 
and associated with the company 
for 40 years, was the principal 
speaker. The meeting room then 
was turned over for inspection of 
elaborate war products displays 
which made their debut here and 
will be transported to a number of 
key cities of the United States 
during the coming weeks. 


Litchfield pointed out that up to 


Firestone Head 
Asks Intensified 


Defense Effort 


AKRON.—A call for an intensi- 
fied production effort on the part 
of all elements in our national life 
was sounded by John W. Thomas, 
president of Firestone Tire & Rub- 
ber Co., in his recent address to 
the annual stockholders’ meeting 
of that company. 


“We prefer butter to bombs, but 
if we must have both it will take 
much more toil and sacrifice on 
our part,” he said. “Reports from 
abroad indicate that the only real 
secret weapon of the aggressor na- 
tions is hard work and lots of it, 
and that weapon is no secret to 
the American people. 

“No set of circumstances nor 
any situation must be allowed to 
arise that will interfere with our 
goal of adequate preparedness. All 
elements in our productive economy 
must realize that we cannot allow 
our usual comforts to interfere 
with defense needs.” 

He announced that Firestone was 
expanding its facilities as rapidly 
as possible and that every plant 
was working at capacity to meet 
the needs of the government’s 
rearmament program and the re- 
quirements of the company’s cus- 
tomers. 

Among the important products 
he listed as being manufactured 
for the armed forces in addition to 
tires, tubes and rims for motor 
vehicles and airplanes were rubber 
tank blocks and bogey wheels for 
army tanks, bullet-sealing fuel 
tanks for airplanes and mechanized 
equipment, bullet - resisting tubes, 
gas masks, plastic lenses, rubber 
pontoons, seadrome lighting buoys, 
shell guard facings and metallic 
clips for machine guns. 


Roberts Promoted 


At Canadian GM 


OSHAWA, Ont.—William S. Rob- 
erts has been appointed  vice- 
president and general manager of 
General Motors 
of Canada, Ltd. 
in an announce- 
ment issued by 
R. S. McLaugh- 
lin, president of 
the company. 

Roberts suc- 
ceeds Harry J. 
Carmichael, who 
resigned last 
week to accept a 
key position at 





W. S. Roberts Ottawa in Can- 
ada’s war pro- 

duction program. 

Roberts’ record with General 


Motors is especially notable in the 
field of new-plant construction 
and administration, and in the de- 
velopment and extension of 
duction facilities. 


pro- | 


recently “we have been free from 
the threat of aggression from 
without.” He added that the situa- 
tion is now changed and the na- 
tion must realize the threats from 
giant strato-liners and various de- 
velopments of science and tech- 
nology “which have so miraculous- 
ly lifted our standards of living 
and may be put to work against 
us by power-crazed leaders of less 
fortunate nations.” 

After outlining this picture, 
Litchfield pleaded in behalf of the 
“fitness of a democratic nation” to 
answer the challenge. 

Details of a national rubber pro- 
gram were told by the speaker, 
calling for reserve supplies in this 
country to reach an ultimate total 
of 400,000 tons above normal domes- 
tic requirements. The government, 
through the RFC, and the larger 
units of the industry are cooperat- 
ing in the plan, which, with nor- 
mal inventories “would carry us 
through a long period of curtailed 
supply,” Litchfield declared. He 
added: 

“Along with this program, the 
industry as a whole has made sub- 
stantial progress in the conserva- 
tion of scrap rubber which may 
be reclaimed for use in many rub- 
ber products. Beyond all this, 
we have learned the art of making 
synthetic rubber. 

Those who attended were fasci- 
nated by numerous displays reveal- 
ing the importance of rubber to the 
national defense and concrete evi- 
dence in the form of war materials 
being manufactured by Goodyear. 
Among these articles there were 
samples of bullet-proof gasoline 
tanks for military aircraft, barrage 
balloons for air raid defense, rub- 
ber track block for combat ve- 
hicles, rubber flotation bags de- 
signed to fold into the wings of 
planes that fly over water and may 
be instantly inflated for emergency 
landing at sea, inflatable rubber 
boats for flyers, truck tires that 
continue in service for 100 miles 
after being riddled by bullets, 
pneumatic tubes with the same ad- 
vantage, and other items. 


Aviation Official 
Calls Mass Plane 
Output Doubtful 


WASHINGTON.—Rep. Carl Vin- 
son, chairman of the House Naval 
Committee, expressed the opinion 
last week that the necessity of 
continually improving military and 
naval planes might prevent pro- 
duction of 50,000 craft annually, the 
goal set by the Administration. 

When committee members asked 
about the possibilities of increased 
production if the industry went on 
a seven-day week, Burdette Wright, 
vice-president, Curtiss-Wright, ex- 
pressed the opinion that continu- 
ous operation would be unwise. 

Time for machine maintenance 
would be inadequate, he said, and 
the pace would “burn out” execu- 
tive, administrative and supervi- 
sory personnel. - 

“You probably are never going 
to hit mass production?” Rep. C. 
M. Darden jr., asked. 

“That’s very doubtful; it cer- 
tainly doesn’t look like that now,” 
the witness replied. 


Chapman Loaned 


For U. S. Defense 


DETROIT.—E. S. Chapman, who 
has been vice-president and as- 
sistant general manager of the 
Plymouth plant for the last five 
years, has been loaned at the re- 
quest of the National Defense 
Commission, to serve on its staff 
commencing today, Herman L. 
Weckler, vice-president and gen- 
eral manager of Chrysler has an- 
nounced. 

Chapman will make his head- 
quarters with the National Defense 
Commission and will assist in or- 
ganizing and directing the _ in- 
dustrial mass production machinery 
of the country in connection with 
'the National Defense program. 





Goodyear Shoulders Arms . . . 





GOODYEAR SHOULDERS ARMS. At a Chicago meeting last week, Goodyear 
related the part it is playing in national defense through numerous exhibits 
and through a talk by P. W. Litchfield, chairman of the board. Here Litchfield 
is shown with a number of Indiana and Illinois tire dealers. Left to right, 
Chester Bamage, Dixon, Ill.; E. E. Smith, Rossford, Ill.; Litchfield; C. L. 
Smith, Goshen, Ind.; L. G. Miller, Plymouth, Ind.; W E. Schwend, South 
Bend, Ind.; Walter K. Mofen jr., Rockford, Ill. 





R. S. WILSON, Goodyear’s sales chief and a group of Chicago department 
store executives. Left to right, Geo. H. Brown, Marshall Field & Co.; H. 
R. Boggs, Richards, Boggs & mene: R. L. Scott jr., Carson Pirie Scott & Co.; 
Owen Kaveney, Marshall Field & Co.; R. L. Cannon, Carson Pirie Scott & Co.; 
H. B. Richards, Richards, Bogg & King; E. R. Leighty, Marshall Field & 
Co., and Wilson. 





A GROUP of Illinois and Wisconsin Goodyear tire dealers with H. E. Blythe, 
Goodyear’s manager of tire sales. From left to right, Phillip Pekow, Lester 
Jelinek, John Sayre, Arthur Richmond, Blythe, Charles Lubotsky, Ewald L. 
Nelson, John N. es. 





AT THIS TABLE, from left to right, H. A. Schuff, Grand Island, Neb.; 
Fred Larsen, Omaha; R. S. Fitzgerald, Goodyear district manager, Omaha; 
C. A. Hansen, Chicago; L. E. Judd, Goodyear’s director of public relations; 
J. K. peas, Goodyear’s director of advertising; F. W. McCracken, Raleigh, 
N. C.; C. W. D. Kinsey, Lincoln, Neb. 





PRESIDENT E. J. THOMAS lunches with a group of Goodyear dealers. 
From left to right, Thomas; W. C. Radliff, Bloomington, Ill.; M. E. Gleason, 
of Goodyear; Harold G. Miller, DeKalb, IIl.; DeKalb, IL; 


Ross Hulmes, 
Harold Yughey, Princeton, Il. 





A NUMBER of car dealers also attended the Goodyear luncheon. a 
table, from left to right, W. F. Bloor, chief Statistician, Seed Mis 
Wisner, merchandising manager, Chicago division of corporation; Fred F- 
Golden, regional manager, Chrysler Sales Corp.; H. M. Hoffer, Chrysler Corp.. 
Chicago; Geo. D. Kane, Bruek’s Inc.; Earl Butler, Butler Motors, Inc. | 
Hudson distributor, Chicago; L. J. Bornhofen, Goodyear advertising depart. 
ment, Akron. 


‘dent of Willys- Overland 


‘member of the board of 


ake ee es 
U. S. Steps In, 


Eaton Resumes 


Defense Work 


DETROIT.—Less than 48 hoy, 
after the National Defense Com. 


mission ordered the striking wor. 4% 


ers of Eaton Mfg. Co. to 
work last week, the five 
of Eaton were under way again 
The action came about as a result 
of pressure of public opinion to 
hurry the defense program and 
since Eaton is making airplane 
engine valve parts, several aircraft 
companies stood ready to stop pro. 
duction due to an imminent short. 
age of these parts. 


Settlement of the strike was no. 
gotiated by James F. Dewey 
United States labor department 
conciliator, after a 6%-hour cop. 
ference with company officials and 
UAW-CIO representatives, 


Dewey said that the settlement 
did not involve a contract be. 
tween the company and UAW.aF, 
covering Eaton workers in Sagi- 
naw, Mich. where the _ strike 
started, nor would it interfere with 
the status of the AFL union. 


This is the first instance of the 
federal government stepping jp 
and ordering a defense material 
plant to resume production jp 
spite of the fact that a strike had 
been called. Michigan, in the pre. 
vious week, ordered two plants to 
continue production of defense 
equipment also in the face of 
strike calls. The policy being ad- 
hered to is that, if the issues jn- 
volved concern’ public _ interest, 
the government may interfere to 
see that that interest is taken care 
of. 


return to 
divisions 


Plane Output Up: 


Showdown Nears 


On Reuther Plan 


WASHINGTON. — Military air 
plane production in the United 
States reached a new high of 8 
planes in December, it was learned 
last week, as a showdown neared 
on the CIO proposal to utilize un- 
used automobile plants to produce 
500 standardized fighter planes 
daily. 

There will be a conference shott- 
ly between William S. Knudsen, 
director-general of the office of 
production management; Sidney 
Hillman, associate director-general 
of the OPM; Philip Murray, head 
of the CIO and Walter Reuther, 
chief of General Motors division 
of United Automobile Workers, 
CIO. 

Meantime airplane manufac- 
turers told a Congressional com- 
mittee that standardization, such 
as proposed by Reuther, was 4 
“doubtful” procedure because of 
rapid changes in aeronautics and 
airplane designs. 





Douglas Aircraft Opens 


Detroit Division Office 
DETROIT —Douglas Aircraft 
Co., of Santa Monica, Calif., lars- 
est airplane manufacturing co 
pany in the United States, has set 
up a Detroit office at Detroit- 
Leland Hotel, to supervise sub- 
contract production at eastern 
plants and arrange for shipment 
of sub-assemblies to California . 
sembly plants, it was disclose 
last week. e 
Fred Essig, long-time Douglas 
production and procurement en- 
gineer, has been in Detroit mor 
than a month as eastern materié 
representative, assisted by Fre 
Rockelman, former automotiv? 
executive, as liaison executive fo! 
the company. 


Shotwell Leaves Willys: 
Joins United Aireral! 


TOLEDO.—J. W. Frazer, 
otors 
ae ae 
has announced the resignation ° 


¢ a 
John Shotwell, treasurer an ; 
director: 


Shotwells 


stated that 
successor would be 
shortly. Shotwell has 
position with United Aircr 


Frazer 


accepted © 
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the 4th Dimension 
Voorhis Bill Is Tabled; 


i Packard’s Campaign 


nes 
Y ork | Believes’ 


ief in advertising and 
48 hours Fa it” by Rep. Jerry Voor- 
Se Com-§! of California, despite his spon- 
1 Work.§™ hip of a bill in the last Con- 
eturn tof; which would have taxed ad- 
divisions rtising heavily, is revealed in a 
Y again gt to the Advertising Federa- 
2 result — of America rendered by 
inion to charles E. Murphy, AFA legal 
1m and # iunsel, based on a_ conference 
airplane wth Rep. Voorhis in Washington. 
aircraft 'r, stating his position to Mur- 
top pro. hy, Rep. Voorhis said that adver- 
it short. rang is essential to free and open 
ompetition and that it is a use- 
fy] weapon against monopoly. His 
gle purpose in proposing the tax 
on advertising in the bill he intro- 
juced in the last Congress, accord- 
ing to Rep. Voorhis, was to defeat 
shat he believes to be tax evasion 
through the expenditure by a few 
wmpanies of large sums of money 
fr advertising, merely for the pur- 
se of avoiding taxes on excess 
profits. He emphasized that this 
sil was not introduced at the sug- 
gestion of the U. S. department of 
justice or any other department of 
the government. 

Rep. Voorhis added that he 
does not plan to reintroduce the 
pill he proposed in the last Con- 
gress, and that he will make a 
further study of the subject be- 
fore proposing any other legisla- 
tion involving a tax on adver- 
tising. 

Murphy’s report to the federa- 
tion included mention of a visit to 
the department of justice for the 
purpose of ascertaining whether 
that department had requested in- 
troduction of legislation to tax ad- 
vertising. He was informed by an 
ficial of this department that 
nither the department nor any of 
its officials had suggested or spon- 
sored legislation to tax advertising, 
but when, as and if the depart- 
ment did propose any legislation 
affecting advertising it would make 
public pronouncement of that fact 
and would probably confer with a 
representative group in the field of 
organized advertising. 
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Campaign 

With shipments underway and 
general production scheduled, 
Packard announces a national ad 
vertising and promotional cam: 
paign as an introduction to it» 
Electromatic driving. 


Electromatic campaign will in- 
dude local and national advertis- 
ing and special sales promotion 
and sales activities. The campaign, 
which introduces an “automatic 
drive for smoother and more com- 
fortable motoring,” is signalized by 
one of several significant slogans: 
‘Lets Your Left Foot Loaf.” 


As an added incentive to ac- 
quaint the Packard sales organiza- 
tion with the Electromatic drive, 
contest is simultaneously an- 
ns nounced, open to Packard salesmen 
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fice and dealers nationally. 
ft . 

“varg-) Canadian 

com- Ford Motor Co. of Canada has 

is set} appointed Cockfield, Brown & 

troit-| Co, Ltd., Canadian advertising 

sub-} company with offices in Mon- 

sternj treal, Toronto, Winnipeg and 

ment} Vancouver, to direct its adver- 

a as} tising. 

losed Cockfield, Brown & Co. will 

_.| Shortly open a new branch office 

uglas i ys +: di- 
n Windsor, Ont., to provide 

el} rect service to the Ford com- 

mor Pany’s head office. 

ae 

Fret 

otivet [deas 

for! A storehouse of successful pro-| 
motion, advertising and_ service | 
ideas has been made available to} 
the automotive and allied indus- 

afl tries by the New York Employing 

fai Printers Assn., which has an- 

resi-§ X0unced that its printing consult- 

tors.§ Ing service files, hitherto available 

n off ly to members of the associa-| 

d af tion, may now be consulted by 

tors§ 4utomotive and allied trade execu- | 

ells§ Wes and printing buyers. 

nced | Files of the association, said to| 


*) be the most comprehensive collec- 
roe" 40n of commercial printing pieces | 
Vailable anywhere, contain hun- 


By Pete Wemhoff 


dreds of examples of successful 
printing jobs done for the automo- 
industry gathered from all 
parts of the country. Included in 
the file is a large assortment of 
mailing pieces, catalogs, displays, 
and office forms which have been 
selected as outstanding specimens 
of their kind. 


tive 


Appointed 


ment of Sydney R. Skelton as man- 
ager of the advertising department. 

Skelton, who was formerly en- 
gaged in advertising agency work 
in Toronto, joined Goodyear five 
years ago. 


Elected 


New York Newspaper Promo- 


tion 
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RECOGNIZING that the counter 
catalog is the focal point of a whole- 
saler’s activity, United Motors Service, 
in connection with its 1941 Hyatt and 
New Departure bearing program, is 
making available this ultra - modern 
counter catalog binder that will in- 


Goodyear Tire & Rubber Co. of | cTe#8e_8, wholesaler’s efficiency, it is 
- said. This rack provides perfect illu- 
Canada, announces the appoint-| mination of the counter catalog. 





Assn. announces the election of 
Howard W. Roper, publicity man- 
ager of the New York News, as 
president, and James G. Fernald, 
of New York Herald Tribune, as 
secretary-treasurer. 

They succeed Leslie Davis, of 
Wall Street Journal, retiring 
president, and Dave Freud, of 


and Research Managers The Chief, retiring secretary. 


Powwow 

American Assn. of Advertising 
Agencies will hold its 1941 con- 
vention May 1-3 at the Home- 
stead, Hot Springs, Va. Sessions 
for members only are scheduled 
for the opening day. On the sec- 
ond day, advertiser and media 
guests will be invited to join the 
agency men at the business ses- 
sions and at the association’s an- 
nual dinner in the evening. 

The association also has an- 
nounced appointment of C. A. 
Greenlaw, of McCann-Erickson, 
Inc., as chairman of its national 
committee on fiscal control. 


Trend 


Indicative of what may become 
a widespread practice under the 
National Defense program, is 
Aluminum Co. of America’s newly 
announced campaign of “insurance 
advertising.” 

C. C. Carr, general advertising 
manager of ACA, declared that 
the company’s 1941 institutional 
campaign will intentionally avoid 
any encouragement to buy its 
product, and is intended to do two 
“big jobs:” 

“One, bridge the gap during 
the period just ahead when there 
will be a temporary shortage of 
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our product for private consump- 
tion because of National Defense 
needs. The second is to retain 
our old friends and markets for 
the time when peace is restored.” 

Company’s initial copy stresses 
the need for defending America, 
while a small boxall titled “When 
War Is Done” points out the uses 
for aluminum after the present 
emergency is passed. 





Joins 

J. Nelson Stuart has joined the 
network sales staff of Columbia 
Broadcasting System as sales rep- 
resentative in the CBS Detroit of- 
fice, it is announced by Alfred N. 
Steele, Detroit manager for CBS. 

Stuart formerly was advertising 
and sales promotion manager of 
the Kelvinator division of the 
Nash-Kelvinator Corp. 


Expands 

Associated Sales Co., Detroit, an- 
nounces the appointment of H. G. 
Christensen as vice-president. He 
will be in charge of the company’s 
expanding motion picture depart- 
ment, and will serve as manager 
of the New York office which 
Associated has just opened. 

Previous to the appointment, 
Christensen was president of West 
Coast Sound Studios in New York. 


i no. Car buyers today expect 


easy working windows just as they expect a dependable power plant, chassis, and 


running gear. It is the unusual improvements, the new features which do the 


selling. We offer just such a new and unusual combination in the DURA HYDRO- 
ELECTRIC WINDOW REGULATOR. Here is a device which permits the 


raising and lowering of car windows by a mere touch of a button. This action is 


accomplished by applying electric power and hydraulic pressure to the conven- 


tional mechanical window regulator. It’s new—it works — it will sell automobiles. 


WE ASK YOU TO CHECK THE OUTSTANDING 
FEATURES LISTED BELOW: 


1. Eliminates hand crank entirely. 


2. Provides remote control. All windows may be controlled from 
the instrument panel and, if desired, duplicate buttons may 


be installed on individual doors. 


- Operates continuously whether engine is running or not. 


Positively locks windows in any position. 


Requires no additional freeing of window glass in assembly. 


This equipment has been operating successfully on various fine cars and 


taxi-cab fleets for hundreds of thousands of miles and has been laboratory & 
tested for results based on 20 years’ operation. For further details write 
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Illustration above 
shows control buttons on 
panel installation 
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Financial 


Irregularity Marks Automotive Shares 





Puzzling Defense 
Plan Makes Only 


Taxes As Certain 


By Dana Stuart 
Wall St. Correspondent 

NEW YORK. ~— Irregularity con- 
tinues to mark price movements 
of automotive stocks listed on the 
various exchanges. No longer can 
any particular company’s securities 
he counted on to follow the trend 
for the group as a whole. 

In the past three weeks, the 24 
motors used in the AUTOMOTIVE 
News’ stock price averages have 
declined as a group but the 16 
parts and accessory issues included 
have risen substantially and the 
tire and rubber section also has 
gained good ground. This means 
that the car and truck group has 
lost in price average. 

And breaking up the groups, 
there are stocks in the car and 
truck section that have registered 
gains during the period and stocks 
in the parts and tire sections that 
have either dropped back or at 
least made no headway. 

The explanation is that no two 
companies are expected to be af- 
fected alike by the defense pro- 
gram. Only in one respect is 
there apt to be very similar 
consequences and that is in the 
field of taxation. All will be hit 
there. 

Wall Street continues to discuss 
the possibility that regular produc- 
tion of the motor car companies 
may be disrupted to some extent. 


































Oldsmobile Tells Plans .. . 





Following the announcement that Oldsmobile had just concluded the biggest 
sales year in the company’s history, zone managers from the eastern region 
convened in Lansing last week to learn from factory executives details of an 
intensive sales and advertising program planned for the coming spring months. 
Photo shows D. A. McIntyre, zone manager at Buffalo; C. DeBarry, Cleve- 
land; W. T. Agee, Memphis; S. E. Skinner, general manager of Oldsmobile; 
D. E. Ralston, general sales manager of Oldsmobile; L. C. Burnett, Indian- 
apolis zone manager, and James Berry, Cincinnati zone manager. 


3 


4 





STOCK PRICE AVERAGES @ td a 
Previous Latest Year 


Week Week Change Ago GENERAL MOTORS executives of other divisions were among those present 


at the meeting of Oldsmobile zone managers in Lansing during the past week. 


24 motors .......-00. 33.69 33.72 +0.03 35.07 , 

i , 27 7] | Photo shows, at the banquet which climaxed the two-day session, Ward Randol, 
canes,” oe an a. 2am pip regional agent for GEIC, Detroit; D. E. Ralston, Oldsmobile’s general sales 
4tire-rubbers ....... 18.84 19.65 +0.81 22.77) Mamager; Kennedy, regional manager GMAC, Detroit, and D. W. Logan, 


zone manager GM Fleet Sales, Detroit. 


Facts on Penna. Turnpike 


Are Given SAE Meeting 


, with the will to do. Walter A. 
| Jones, chairman of the Pennsyl- 
|vania Turnpike Commission has 
proposed for immediate construc- 
tion at initial system comprising 
1,800 miles at an estimated cost 
of $860,000,000. 

“The system will serve an area 
in which is located approximately 
65 percent of all industry, 50 per- 
cent of the entire assessed valua- 
'tion and 40 percent of the popula- 
tion of the United States. It will 
furnish deluxe transportation for 
all classes of traffic from the in- 
dustrial and agricultural middle 
west to the ocean ports of the 
Atlantic seaboard and will serve 
the nation in peace or war.” 


a cd * 
Penna. Turnpike 


Tolls Pass $500,000 


HARRISBURG, Pa. (UTPS). — 
The Pennsylvania Turnpike yielded 
more than $500,000 in tolls in its 
first three months of operation, it 
was reported by an official of the 
Turnpike commission. 

From Oct. 1, 1940 to Jan. 1, 
1941 563,671 vehicles paid $562,666 
to travel the highway. 


Gas M ask Parts 


AKRON.—A contract to supply face 
blanks for gas masks has been receive 





There is considerable difference of 
opinion, however, as to how wide- 
spread any such dislocation is 
likely to be. Some see little danger. 
Others are not so optimistic. 

There is a parts and accessory 
angle that also is getting attention. 
That is that parts companies that 
lose some of their regular automo- 
bile company business without off- 
setting defense business may suffer 
severely during the defense pro- 
gram. On the other hand, when 
one asks for a list of companies 
likely to fall into that group, the 
response is slight. 


Packard Names 
Nielsen, Beecroft 


To New Positions 


DETROIT. With its Rolls- 
Royce and marine engine defense 
projects on schedule, Packard has 
completed its an- 
nual inventory 
check-up and is 
back on a normal 
car production 
schedule. 

Among mid- 
January adjust- 


By Chester Ricker 
Technical Counsel 

DETROIT.— Charles M. Noble, 
svecial highway engineer of the 
Pennsylvania Turnpike Commis- 
sion, gave Society of Automotive 
Engineers’ delegates some interest- 
ing information about this new 
tyne of highway. 

In his paper he said, “Today toll 
roads must be of such design and 
character that savings in vehicle 
operation and time will attract 
traffic and, in addition, offer the | 
public a superlative transportation 
facility. To fulfill these require- | 
ments such highways must be of 
the express type completely. Such | 
highways will cost a great deal 
of money. Such a facility then is 
not a toll road, which merely per- 
mits movement, but a super ser- 
vice highway and the fares charged 
are in payment for the extraordi- 
nary features offered and not for 
the right of movement. 

“In spite of the economic advan- 
tages of free express routes, prac- 
tical men realize that it is not 
feasible at this time, or for many 
years to come, to obtain sufficient 
additional tax money to _ initiate 
and carry through a super-highway 
program. 

“The advantages of a modern 
express highway in relation el 7 
and truck operation may no e | 0! or gas masks has b 
too well understood,” he pointed | Of the United Staten mone department 
out. “These highways will, in gen-| ling Rubber Co. Other defense items 





A. B. Nielsen 


ments made by 
Packard are two 
major personnel 
changes and pro- 














Ford Good Drivers 
Contest for 194] 
Has Girl Entries 


DEARBORN.—With the nation’s 
high schools preparing for secong 
semester activities, the Ford Gooq 
Drivers League has announced de. 
tails of its 1941 good driving con. 
tests, in which $25,800 in scholar. 
ships will be awarded boys and 
girls of high school age through. 
out the country. 


Started last year by Edsel Ford 
to promote improved driving anq 
increase motoring safety among 
youth, the Good Drivers League 
embarks on its second season with 
one major innovation that is ex. 
pected to more than double the 
membership. 


Where the nation-wide 1940 good 
driving contests were open only to 
boys, the 1941 contests will be open 
to girls also. 


This major change in the league 
program already has _ produced 
widespread interest, with indica- 
tions that girls are fully as anxious 
as the boys to demonstrate their 
knowledge and skill at handling an 
automobile. 

Under the new rules set up by 
Ford as league president and his 
national advisory board, girls will 
compete in a_ separate division, 
while the boys also will have a 
section of their own. There will 
be no mixed contests. 

As awards for the national win- 
|ners, Ford revealed that 98 Good 
Drivers League scholarships would 
be presented as _ follows, with 
identical awards for both the boy 
and girl divisions: First prize, $5,- 
000 university scholarship; second 
prize, $2,000 university scholarship; 
third, fourth and fifth prizes, each 
$500 scholarships, and the next 44 
winners, $100 each. 

The contests are open to boys 
and girls between 14 and 18. In or- 
der to qualify for membership in 
the Ford Good Drivers League, all 
entrants must be qualified and 
legally authorized to drive a car in 
the state in which they reside. 

State competition throughout the 
nation is scheduled for July 1, 
bringing together at a central point 
in each state the 12 leading boy 
and 12 best girl contestants. 

Registration blanks can be ob- 
tained from Ford dealers or by 
writing to the national head- 
quarters of the Ford Good Drivers 
League, Dearborn, Mich. 


Fisk 1941 Line 
Has 12 New Tires 


NEW YORK.—Reflecting one of 
the most intensive development 
efforts in Fisk’s history, Fisk Tire 
announces 12 new tires for 1941— 
six for passenger cars and six for 
trucks. 

Two new Fisk Safti-Flights, one 
engineered for rayon and the other 
for cotton, top the passenger car 
line. Other tires in the passenger 
car line are Fisk Air-Flight De- 
luxe, Air-Flight, Windsor and 
Multi-Grip. 

The new Fisk Delivery features 
the 1941 line of truck tires. Other 
new tires are the Fisk Transpor- 
tation, Safety - Sealer, Safti - Base, 
Heavy-Duty and two truck tire 
tubes—the Fisk Transportation and 
the Fisk Heavy-Duty. 


Automotive News’ Almanac, published 


motions an- : ling Rubber Co. defense : i ublished 
i structed to higher de- | being manufactured by Seiberling in-|once a year, is considered THE re 
peta a a = 9 aie than is cauemely | clude mud and snow tires and bullet- | ence book wherever automotive infor- 
president of dis- .L. Beecroft | S!8" ane - highways. On a high | seal tubes for use on Army scout cars. ‘mation is desired. 
} ; ” - £ ry r 3. € - | - foul 
tribution, W. M. on ordinar higt 
Packer: way of this type, where stops will _ a 
A. B. Nielsen has been appointed] be unnecessary except for eg . | : 
assistant sales manager. H. L.| Will be possible to obtain a in iy Saye 
Beecroft, who has served as as-|4verage speed in comparison with | ‘ i 
sistant sales manager since 1937,| top spee ‘ aria ay 2 
will assume the position of vice- “An interesting a 3 : . 
president of sales in New York. be made between the Fennsy!vant: K 
ee —— Turnpike and a closely paralleling a i . 
main state route, where, between iv 


Thomas Murray Is Named 
New Director of Chrysler 
DETROIT.—Thomas E. Murray 

has been elected a director of 

Chrysler Corp., succeeding the late 

Harry Bronner, who died last 

month. 


common points, there are 939 road 
and street intersections, 25 stop 
lights and 11 railway grade cross- 
ings, while on the Turnpike there 
are none. 

“The immediate construction of 
a system of express highways in 





Murray is_ receiver of  Inter- | the populous portions of the rt 
borough Rapid Transit Co. and} States 1s entirely feasible anc 
Co. and| practical. It is only necessary to | Left to right, L. 


president of Murray Mfg. ors D rit 
Metropolitan Engineering Co, | determinedly attack the problem 'and James J. 








GENERAL TIRE officials who attended a dealer meeting in Boston last week. 
A. McQueen, general sales manager; William O'Neil, preside! 
Haggerty, New England regional manager. 
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4 i cember Business A ti it A I Shows New (,ains 
: 147 Tradi A rv 
a of raaing Areas Rubber Reserves 
S , i T 
Report Rises for the Month Rise But al 
Not On Schedule 
PS )sTROIT. — Business conditions | gains in 98 of the 147 trading areas 1 
, ‘of Jan. 1 continued to show |of the United States. _WASHINGTON. — Federa ‘_ 
n’s dy improvement, according to Of the remaining areas, accord- cies indicate a mixed outlook or 
a “ares released through the busi-|ing to the survey, 20 held at the rubber this year, following a new 
rm F< survey department of Brooke, |same level as the previous month high record of consumption during 
= ith, French & Dorrance, New /and 29 registered slight declines. a yet _— a similar demand 
; and Detroit advertising con-| The report states that the great- will persist. : 
a . The figures show December | est gains were made in the follow- The government is understood to 
— in : " have accumulated only about half 
g areas: Aberdeen, Altoona, Bos 
as ton, Cedar Rapids Charleston as much crude rubber for reserve 
i Hlcohol Fuels — |)vayton, ‘Dututh, "m1 Paso,. Fuint, this tine, Bush ‘stocks actualy 
. ort Wayne, Jackson, Mich., Lan- . 
. Costly; Use Far sing, Lincoln, Little Rock, Lynch- et saat seceae geen = 
burg, Macon, Newark, New Haven, iti ; 
ith Off. Says API Oshkosh, Pittsburgh, Pueblo, Rich- Suey ak Sumbess of 85 000 cm 
9 mond, Savannah, Scranton, St. : 
. O0.—Th ; line, | Joseph, St. Paul, Wheeling and before Apr. 1 last, while the In- 
e §cHICAGO. ‘ . use * a Williamsport. ternational Rubber Regulation 
_. po rege Pe Cae These areas were avove normal eae aqreeeees Fa 
2 at the beginning of its con-|i" December: Albuquerque, At- serve Co, of an additional 150,000 
z vation 30 years ago, the com- lanta, Augusta, Austin, Baltimore, JOSEPH E. POWERS, left, manager of the truck and bus tire department | 45. A second buying agreement 
en # n motor fuels of the|Pangor, Billings, Birmingham, | of B. F. Goodrich Co., is receiving his 30-year service pin from John L. Collyer, hied t - 180,000 
tte : ] Institut Camden, Canton, Casper, Charles- | company president, at the recent semi-annual pin presentation ceremonies of | provide or purchases o ) 
ue fperican Petroleum Institute con-| / Charlotte, Chattanooga, Cleve- | the Twenty Year Service Club. Seventeen other employes were awarded 30-year | tons this year. 
ed yes in a comprehensive new 1 a Col is Ss D ga, pins, three given 40-year pins and 76 20-year pins. Cited as a favorable factor is 
‘.. ay, “Power Alcohol, History and ion "Detroit. El Sane’ Fargo" a. growth of crude rubber stocks held 
; alysis.” : : ae , “oil rivately. Last November this priv- 
ws FRting that even cheaply pricea|"®, Green Bay; Greenwile, tarry Kconomy Researchers _|prvsev. ‘ast November this pr 
an fm products cannot be processed | Oo i yah conville: Kalamunes ° ° than 200,000 tons. 
0 alcohol for less than five to Knoxville, Little Rock, Louisville, Reveal 13 } ear Findin § Se See some GUS.S0P tone OF feD- 
x times the cost of gasoline, the ats 7 ber moved into the United States 
by . : ;,.| Manchester, Miami, Mobile, Nor- : 
lis mmittee estimates that ceahan folk, Providence, Raleigh, Reading last year while consumption 
rill iP caceneaer cant poe Reno, Rockford, Sacramento, Sagi-| DETROIT.—In the joint Society |same general shape, richer at low pe aon aoe ant —" 
a t q allon more than|"@wW, San Diego, Seattle, Sioux |of Automotive Engineers paper re- | speeds, as might be expected un- bed a anak 7 ’ ons W 
a coma Falls, South Bend, Spokane, Spring- | cently prepared at the Research | der conditions where the distribu-| be required this year to meet con- 


ill 


raight gasoline. 
‘The claim that technical ad- 


field, Mo., Syracuse, Tacoma, Tam- 
pa, Terre Haute, Washington, D.C., 


Laboratories division of General 
Motors by W. G. Lovell, J. M. 


tion would not be thought to be so 
good. These average values also 


sumption and to complete the gov- 
ernment reserve plan, assuming 


cS ee ee inston- Campbell, B. A. D’Alleva and P. K.| show that only in 1940, and only| there is no great change in the 
od pity their extra cost is not sup- nee Winter the review of the great im-|at speeds above 40 miles per hour| rate of consumption or in privately 
ld ted | by facts, the committee I di li A provement made in engine design | were average mixtures used which | held stocks. 
th js. “Use of a 10 percent mixture | Jy} anapo IS AASSM. [and economy over a period of 13| were as lean or leaner than the Sanaa 
oy wal increase the nation’s fuel years was very encouraging. theoretical. De Soto Dealers 
Sh. nly $000,000,000. . Names Johnson It was the purpose of the paper} “The use of mixtures richer than 
nd the study states that in net ef- > to present the data which were| theoretical represents a loss of P h U d C 
p; [pt the alcohol scheme would be New President obtained in surveys of mixture | fuel due to incomplete combustion. us Se ar 
eS ee ratios used in cars of 1927, 1933|This energy loss represented by 
44 fimers buy one-fourth of the} INDIANAPOLIS.—At the annual | ang 1940 makes, respectively. unburned exhaust may be com- Clearance Sale 
otor fuel consumed, because rela- meeting of Indianapolis Auto Trade The paper read: “Under ideal puted as the percent of the total DETROIT. — De Soto dealer 
ys [py few could actually sell prod-| Assn, the following officers were conditions there is evidence that | Potential energy of the fuel. Thus| |, Sout the U rA a ieee a 8 
r- |pts to alcohol distilleries, and be-| glected: the mixture ratio for maximum | while there is no such loss at the roughou e Unite S are 
in pulse of adverse influence on sales Robert D. Johnson, president of power comes close to that for a| theoretical mixture ratio of 17.7 oe a ee quality used 
ll ‘ other products, on soil fertility, Johnson Chevrolet Co., president; | theoretical mixture, and is about | to 1, the losses amount to as much| C8F Clearance ~ e, oe bar- 
1d Pion independent farming. H. E. Fadely, president of Fadely-|15 parts of air to one of gasoline|as 50 percent of the total heating} 84m prices in late model automo- 
in Pretensions that alcohol is need- Anderson, Inc. (Dodge-Plymouth),| for the average commercial fuel.| Value of the fuel at mixture ratios biles they have taken in as result 
as a substitute for irreplaceable vice - president; W. H. Schmelzel, |The maximum economy mixture |of 9 to 1. The elimination of such of recent record-breaking new car 
ne © Supplies, the bulletin declares, vice-president and general man-|is generally taken to be somewhat | losses can thus represent a very eee, it is announced by J. C. 
1, fe answered by the fact that pe-| acer of Ace Motors, Inc. (Hudson),|jeaner than this. The actual ob-| great potential gain in economy.| Ullery, director of used car mer- 
nt jpleum reserves are greater today | treasurer, and E. F. Sullivan, presi- served maximum power mixture} “The road-load data show a pro- — of De Soto. 
yy Pn ever before, while conserva-| gent of Service Glass Co., re-elected |is found to be considerably richer | gressive reduction in the loss with he campaign is featuring 
m methods are still improving secretary. than this, depending upon distri-| time. While an average loss over numerous used car sales helps 
p-  Pridly. New directors include: C. H. | bution. This comes about because |the speed range in 1927 might be| Provided by the factory, including, 
y Fe Wallerich, president of C. H.|the power under ideal conditions |taken as about 20 percent, by 1940/#™mong other things, red, white 
i- 930 Tars Debark at Ford Wallerich Co. (Chrysler-Plymouth); | falls off more rapidly with mix-|such losses were reduced to less| #94 blue used car lot banners, 
? s pidly : special show-window trims, wind- 
'S | Naval Trainine School | W2!ter, W.. Kuhn, president of|tures leaner than the theoretical,|than half of this. In fact, the hield stick th 
raining Guarantee Tire & Rubber Co. and|than with richer mixtures. 1940 average shows that at speeds| Seid Stickers, a mammot price 
DETROIT. — One hundred and| Charles C. Babcock, president of “Another important factor con-| above 30 miles per hour less than tag for “the day’s special,” jumbo 
“Y young sailors from the Great) 39th & Central Sales Co. (Ford). | tributing to the necessity for the|5 percent of the total potential| Postcards and specially designed 
ia ba ge an geet ———————————— use of rich mixtures is the neces-|energy of the fuel is lost due to| Classified advertising headings. 
a, ne, SSEWER Gt te Fer Defense Publication sity of avoiding momentarily ex-| the use of rich mixtures. . wat. 
S 7: ™ nee Jan. 13. 1 a arenes — “Defense,” the | cessive ‘leaning-out’ of the mixture| “To be sure, there is a consider- Chrysler Sales 
f ty oe were Pert oe 8 arB°| weekly bulletin ‘of the National De-| during sudden acceleration. able and impressive improvement : 
ny = will be trained as ce" fense, Advisory Counct and Bow on- “In all cases, the determinations| with time, but even in 1940 on U 159% In Jan 
e bachinists ‘|; te ata) meri tional information on the preparedness | Of mixture ratio were made by | the average about 15 percent of the Pp oO . 






hool at the Rouge plant of Ford 
otor Co. 





lactivities of federal agencies and state 


governments, is now available to the 


general public. 





(9,700 More Workers Needed 


For Canadian Industries 





analysis of the exhaust gas,” the 


| paper followed. 


“There is an improvement from 


| 1927 to 1941 of somewhere in the 
|range of two mixture ratios or a 
| very considerable amount. The data 


for 1927 drops down towards richer 
mixtures at lower speeds than do 


fuel energy is lost due to rich 
mixtures under these conditions.” 


Cosart Stresses 
Detroit’s Place 


In U.S. Defense 


DETROIT.—According to Charles 

L. Jacobson, vice-president in 
charge of Chrysler sales, January 
promises to be a large one for 
Chrysler dealers. Retail deliveries 
in the week ended Jan. 11 were 
159.5 percent greater than the 
corresponding week of 1940. 


d the others, and this is possibly Dealers’ orders for January ship- 
due to the fact that these cars DETROIT. — Importance to De- ment are the largest that the com- 
S  fiecial to Automotive News employment will get pay and al- _ => z a lle Ms ee troit, hub of the nation’s defense | P8Y — a by [eee = 
* | TORONTO.—The findings of the|lowance for dependents. Those in| chart curves show somewhat the|™#nufacturing program, of de-| Pauses listed. by Jacobson for this 
~ Panadian government's inter-|the plants will be paid specified |———~~————= “SW Somewna’ “"<|velopments and discussions on arate ate os Ch eer luin 
* Wpartmental committee on labor | wages. Retired artisans are being | “Roads for Defense,” theme of eine "This con a ars at 
© Prdination to the effect that|induced to take refresher courses N.Y. Post Sponsors American Road Builders’ Assn. an- self e. h 18 ae her —— It- 
d Pinada this year will require 75,-| and resume their employment. Al- ss nual convention at Hotel Penn- i ated he oye ° oO sate win- 
” additional workers for in-|ready a hundred retired admirals, Used Car Series sylvania, New York, Jan. 27-31, is ny foo ede of its tendency 
trial war production, as well as| vice admirals and rear admirals of 7 stressed in a statement made by| © Te —" 1dding. 





the Royal Navy are serving as | NEW YORK.—Throughout 1941, 
commodores of convoys, two of! Al Robillard, the New York Post 
them, Sir Frederick Dreyer and Sir | “Used-Car Shopper,” will sponsor 
Eric Fullerton, once “flew their|a series of special used-car sales 
flags as commanders-in-chief.” | promotion campaigns to stimulate 


L. D. Cosart, sales manager, Dodge 


7200 more men for her armed 
Truck. 


tees, is announced by Norman 
- #Larty, minister of labor. 

0 meet this labor requirement | 

‘¢ federal government by order- 


More Studebaker Dealers 

Because trucks, road _ building 9g CUTE BEND. The appointment of 
E t adeau: ; re SVs | 85 new Studebaker dealers during De- 
and an adequate highway system | cember is announced by C. S. Fletcher, 


are so inseparably interlaced and} sales manager of Studebaker Corp. 





“council expanded its plan to; According to the inter-depart- es for used-car dealers. so essential to the swift advance- 
"in 26,000 war workers to ac-| mental committee’s survey, 149,600 | 1e first campaign has already | ment of defense activity, Dodge ° 
mmodate 100,000. Approximately | workers are employed by firms Se ee = = truck officials — this ell Sears, Ward 8 Catalogs 
‘lf of these will be given inten- | paving war contracts. It estimates oe “mn — 7 len oe convention as espec ial y signi icant Reflect Steady Prices 
/’€ courses in vocational schools |tpat by the end of the year pro- i > .. - mec the Neu not only to the truck industry but | ; 5 
Fd the other half in the various} 4.-tion will require that 225,300|%0"* Post. Copy in these adver-|to many other manufacturers and CHICAGO, — The new spring 
i fiesisinn af the demieia | - .. oc. onanee eae tisements not only stresses that| business men in the country. |] and summer catalogs of Sears, 
Th é .|workers be engaged directly and every car listed in Robillard’s se- Cosart : ounced that conven-|| Roebuck & C nd Montgom- 
€ strength of Canada’s army)  usively on war material lg ard’s se-| Cosart announce at conven ! _Co., and Montgom 
’nds currently at approximately | exclusives . lections has been checked for per-| tion officials have selected a Dodge || ery Ward Co., which are held to 
0000. It is planned to increase| Many women are engaged at! formance, control, safety, comfort | custom town sedan to be awarded || reflect general price trends, are 
| [Ris by 80,000. The air force’s pres-, present in the manufacture of|and economy of operation — ee a member of the association|| now being mailed to customers. 
i strength is 35,000 and the plan | munitions and other war material. still more important, it convinces | decreed by judges to have _Sub- Contrary to expectations prices 
ils for approximately doubling) with the increasing demand for readers that only offerings | of mitted the best essay on “Why I)\| quoted are, on the average, down 
Us number this year. The strength ),por the authorities are of th dealers of recognized dependability Should Attend the American Road || from those quoted a year ago 
i; the Canadian navy, currently opinion that the paralleling of the we listed oe an suilders Convention. for Ward’s. Sears prices are also 
0, is to be augmented to 20,400. ae training courses for men ‘i — - poe egg ene also invite | Cosart said several Dodge truck |] down in comparison with the 
'the end of the year Canada will nt eis eign. Deis ehaatiiie dn - a8 ie aon e wodcat cobillard, factory officials plan fog Join the |] spring and fall book but slightly 
‘Ve in arms 470,000 men. yy : ‘ asking S help in selecting a guit- delegation of more than 500 from | 


over prices quoted a year ago. 


a remote probability. ' able car for them. 





The trainees for war industries | not Michigan that will attend. 
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Kettering Debunks Myths 


In U.S. Mass Production 





By A. H. Allen 


PATH OF NEW ideas in motor 
car design and construction, from 
the brain of the originator to the 
final assembly line, is a thorny one 
despite the fact that the industry 
is generally considered one of the 
most progressive and readily adapt- 
able to change. Consider, for ex- 
ample, the hypothetical case of the 
metallurgist who evolves a new 
type of steel, say, for gears. In 
preliminary laboratory tests the 
steel looks far better than produc- 
tion material—stands up better, is 
less expensive, easier to heat treat, 
etc. You would think that all that 
remained to do was to communi- 
cate with the gear department and 
inform them of the development, 
whereupon they would pick up the 
phone and order some of the steel 
for the next day’s run. 

* * * 


Actually, it is far different. 
After exhaustive laboratory tests, 
there must be proving ground 
tests. Then the results may have 
to be submitted to a metallurgi- 
cal committee, and in turn to a 
manufacturing committee and 
perhaps finally to an executive 
committee, with possibly a pur- 
chasing committee thrown in for 


good measure. 
* 


* * 


If the steel survives this ordeal, 
it is necessary to look around to 
see if any steel company can sup- 
ply the material. If not, then some 
producer must be sold on trying 
it out, and he in turn will have to 
take it up with his research, pro- 
duction and management commit- 
tees. Meanwhile, there is the matter 
of patents if it is a patentable 
analysis, and there are long delays 
in getting patents applied for and 
granted. Three years is not too long 
a time to expect between the con- 
ception of a new idea and its final 
adoption. Many an _ apparently 
sound suggestion gets lost in a 
welter of committee meetings and 
group discussions. 


Must Fill 


A Dual Role 

THESE ARE busy days for tool- 
ing engineers in the motor in- 
dustry, many of whom are filling 
the dual role of laying out tooling 
for defense manufacture in ad- 
dition to keeping track of tooling 
on car production. On top of this 
is coming the annual convention 
and exhibition of the American 
Society of Tool Engineers in De- 
troit this spring, which is adding 
to the duties of men like Frank 
Shuler, Chrysler Corp. master me- 
chanic; Frank Crone, Lincoln chief 
tool designer; William A. Smila, 
Chrysler division master mechanic, 
and Luke E. Beach, master me- 
chanic at Detroit Transmission 


division of GM. These four com- 
prise the exhibit committee and 
they are responsible for approving 
all exhibits, 

The problems incident to defense 
tooling are paramount just at this 





NOT WHAT you think! But protec- 
tion is the aim of these helmet-like 
objects at the Pontiac plant. Instead 
of heads they cover differentials to 
guard against damage during shipment. 


time, and the scheduling of this 


convention and technical program | : 


accompanying it is a fortunate 
circumstance to tool engineers 
throughout the country. 


All Have 


Definite Purposes 


RARE METALS like iridium, 
palladium, indium and cadmium 
are not often associated with auto- 
mobiles, but in a recent check 
made by a Ford metallurgist it 
was found that of the 92 known ele- 
ments, nearly half are found some- 
where in automobiles, even if only 
in infinitesimally small amounts. 
And these metals do not just hap- 
pen to be found there; they are 
introduced for definite purposes. 

Ed * * 


For example, ruthenium, rho- 
dium, palladium, iridium and 
platinum are found in the 
alloy used in contact points 
for gages and regulators. Silver 
and cadmium are alloyed in con- 
necting rod bearings. Gold is 
used to plate infra-red heat 
lamps used in drying body fin- 
ishes. Carbon, manganese, sul- 
phur, phosphorus, tungsten, 
molybdenum, nickel, chromium, 
vanadium are alloying elements 
found in a wide range of steels 
and irons used in motor cars. 
Tin is used in bearings and 
solder, beryllium used as copper 
hardening alloy, tellurium used 
as modifier in bearing babbit, 
selenium used in red _tail- 
light glass and red pigments, 
antimony used in storage battery 
plates with lead. Some of the new 
airplane engine bearings are us- 
ing indium metal in_ = small 
amounts to provide better wear 
resistance. 

* 


More Stripped 


Models Due? 


POPULARITY of the so-called 
“stripped” model or economy car, 
introduced recently by Ford, has 
been encouraging and other manu- 
facturers are watching its progress 
earefully. At least two other build- 
ers are reported to have similar 
models ready, waiting only the 
propitious moment to unveil if the 
demand for them can be ascer- 
tained. 


* * 


* * * 


Vague reports that the 1942 
models being developed by the 
industry would be, in essence, 
stripped models, so that produc- 
tion equipment and materials 
could be released for the defense 
program, are not given much 
credence by qualified observers. 
While car buyers are as patriotic 
as any group, they will not be 
found ready to drive “four 
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NEW TYPE COIL. The new Delco- 
Remy oil-filled, high-compression coil 
for cars and light trucks, will be 
merchandised through United Motors 
Service. 


wheels and a body shell” as long 
as pride in appearance and per- 
formance continue to hold the 
Prominence they now enjoy. 
Rather than buy stripped cars, 
they will pick up good used 
cars, leaving the denuded new 
jobs go begging. Any such policy 
would work terrific hardships on 
dealers, as well as on the driving 
public. 


Oldsmobile Sales 
Continue to Gain; 


Record Year Seen 


LANSING. Continuing their 
record breaking pace of 1940, Olds- 
mobile dealers set a new all-time 
high sales record for the first 10 
days of January. Sales for this 
period were 5,074 cars, a gain of 
45 percent over the 3,490 cars sold 
in the first 10 days of January 
a year ago. 

D. E. Ralston, general sales man- 
ager, said, “Having just completed 
the biggest sales year in Oldsmo- 
bile’s 43-year history, we are con- 
fidently looking forward to break- 
ing this record in 1941. This first 
report on 1941 sales indicates that 
we are off to another record year.” 


Buick January 
Orders Exceed 
Sales by 500 Units 


FLINT. — Domestic deliveries of 
Buicks during the first 10 days of 
January totaled 6,741 units, up 19.3 
percent over the corresponding pe- 
riod last year, according to W. F. 
Hufstader, general sales manager. 

New orders received during the 
period exceeded actual deliveries 
by approximately 500 units and 
were 112 percent ahead of a year 
ago, he said. 

Substantial improvement in used 
ear deliveries were also reported 
with 13,500 sales by Buick dealers 
during the period against 9,400 in 
the first 10 days of January, 1939 
or a gain of 44 percent. 


| Kettering, 


PHILADELPHIA. — Charles F. 
research expert, sees 
danger ahead in the popular ex- 
pectation that defense needs can 
be filled with blinding speed, and 
sets out to “debunk” the myths 
about American mass production. 


The most useful single thing that 
the public can know about the 
national defense program, Ketter- 
ing, president of General Motors 
Research Corp., says in a_recent 
article in The Saturday Evening 
Post, is the problem of production. 

“Not only the man in the street 
but also the journalist is putting 
dangerous trust in the ability of 
American mass production to turn 
out armament in _ staggering 
amounts at blinding speed,” he 
says. 

“The amounts will eventually be 
staggering. But for a good long 
time, while we are ‘making ready’ 
the speed is going to be anything 
but blinding. That is no one’s 
fault. It is inherent in the nature 
of mass production.” 


Illustrating, he says mass pro- 
duction in printing is so simple 
that a newspaper can get a bulletin 
off a telegraph wire into the 
public’s hands in black and white 
within an hour. But the setup it- 
self—the machine composed of 
many industries, machines and 
process — which produce the news- 
paper would take five years to de- 
sign and build from scratch. 

“Those are the two aspects of 


mass production—speed in the 
long run, time-consuming com- 
plications and adjustments and 


tooling up in the preceding period 
of indispensable make-ready,” the 
article says. “The trouble is that, 
as of today, the efficiency of mass 


Chevrolet Sales 
Rise in January; 


Trucks Up 43% 


DETROIT. — Chevrolet dealers 
opened the new year with a re- 
newed bid for sales dominance, 
shattering all previous records for 
sales in the first 10 days of Janu- 
ary, it is announced here by W. E. 
Holler, general sales manager. 
Their new passenger and commer- 
cial car sales for the _ period 
totaled 28,499, an all-time high for 
the Jan. 1-10 period, he said. 

This is a gain of 29.1 percent 
over the comparable period last 
year, when dealers retailed 22,067 
new cars and trucks. 

Used car sales likewise continued 
upward, a total of 40,620 units 
being sold in the 10-day period. 
This figure is 23.4 percent in ad- 
vance of the 32,919 sold during 
the same period in 1940. 

Greatest gains over the compar- 
able 1940 period were registered 
in truck sales, Holler added, a 
total of 6,240 units being retailed. 
This figure is 43.9 percent greater 
than last year. 


production has had all th 
and the complications of mat 
ready have received none. 2 


“Assembly-line setups 
mobiles have little to do with oa 
an assembly line for tanks sh, ia 
be. Caterpillar treads aren't wheae 
light cannons aren't windshiel, 
wipers, 
aren’t rumble seats, and the re] 
tions among these various element, 
are another story altogether.” ; 


Studebaker Sales 
Hit 119,500 Units, 
Best Since 1999 


SOUTH BEND. — Passenger car 
and truck sales of Studebaker 
Corp. in 1940 were the largest fo 
any year since 1928, Paul G. Hog. 
man, president, reports. The fp. 
sults for 1940 were 
despite sharp curtailment in ¢. 
port sales, which, in normal times 
account for approximately 15 per. 
cent of total volume. December 
sales, Hoffman added, were seconj 
largest on record. 


Factory sales for 1940 totale 
119,500 passenger cars and trucks 
against 114,196 for 1939. December 
sales of 12,310 units compared with 
14,522 in the corresponding month 
of 1939, when a large foreign order 
for trucks was filled. 

Retail deliveries in the United 
States in 1940 also set a 12-year 
record, Hoffman said. He reported 
that domestic dealers delivered 
106,157 Studebaker passenger cars 
and trucks last year against 91,403 


in 1939. Deliveries for December 4, 


numbered 9,263 units against 9,241 
in the same month in 1939, 
“Another measure of progress 


during the last year was the fur- } 


ther material expansion of our 


dealer organization,” Hoffman said. } 
“At the end of 1940 Studebaker f 


dealers in the United States nun- 


machine-gun mountings 


achieved F 


bered 3,598 as compared with 3,130 h..; 


at the close of 1939, an increase of 
15 percent. Expansion in dealer 
representation last year followed a 
substantial increase in their nun- 
ber during the preceding year 
when the low-priced Champion was 
introduced.” 





What's This? 

MILWAUKEE.—Edwards Mo- 
tor Co. here is offering during 
January a Triple - Thrift plan 
which provides that anyone 
with a reasonable credit rating 
who does not have a car to 
trade in, or whose car has 4 
trade-in value of less than $100, 
can buy a new Dodge or Plyn- 
outh on terms of _ one-tenth 
down, 25 months to pay and no 
financing charges. The offer was 
announced early in January and 
expires the 3lst of the month. 





New Commercial Car Registrations, 15 States for December, 1940-1939 


Figures supplied by R. L. Polk & Co., and for New York City area by Sherlock & Arnold 
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Production Rises; 120,912 Units Built in Week 


(63)—15 





New Passenger Car Registrations 
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- month ” to See atses conike kuilt im the ‘previous week | NEW YORK.—Steel ingot pro-| demand “unlimited” and hinted 


1 order 


United 
12-year 
‘ported Fyecial to Automotive News 

elivered | DETROIT.—-A blanket wage in- 
er cars fase for more than 160,000 Gen- 
it 91,403 8.4] Motors employes in 68 plants 
cember Inder contract with the United 
St 9241 Iutomobile Workers (CIO) will be 
ught by the CIO in negotiations 
‘ith the corporation next month, 
nion officials said last week. 

The general increase will be one 
{ the contract demands recom- 
nended to the union’s national GM 
yuncil by R. J. Thomas, president, 
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he fur- 
of our 
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In 68 GM Plants in Feb. 


GM division of the union will be 
an increase in allowances paid em- 
ployes called for military service, 
it was revealed. The corporation 
has announced that a sum of 
money equal to 80 hours’ pay for 
hourly rated employes and one-half 
month’s salary for salaried work- 
ers would be paid to those enter- 
ing active military service. It 
applied to those with one year’s 
service with the corporation, or 
more, and was effective on or after 


and 39,712 assembled in the com- 
parable week of 1940. 

Output in Chrysler plants showed 
small gains as all divisions con- 
tinued to work five days and 27,600 
units were scheduled to be turned 
out last week. This contrasted with 
26,775 cars and trucks built in 
the previous week and 24,015 run 
off final assembly lines in the same 
week of 1940. 

A gain of 1,000 units over the 
previous week was turned out last 
week in Ford plants. Ford group 
total was set at 26,650 cars and 
trucks for last week as against 
25,650 vehicles built in the previ- 


duction at a rate exceeding 100 
percent capacity for the industry 
as a whole was forecast last week 
by steel men. 

Giving weight to predictions was 
announcement by American Iron & 
Steel Institute that plants last 
week operated at 98.5 percent ca- 
pacity. At this rate, a production 
of 1,540,000 tons was made, the 
greatest tonnage produced in any 
week in history. 

The rate in the previous week 
was 97.2 percent, a month ago 96.8 
percent, and a year ago 85.7 per- 
cent, with operations inching up- 
ward, some executives predicted 
the 100 percent mark might be 


there might be no slackening in 
operations, except for necessitous 
furnace renovating, throughout the 
year. 

Some individual plants already 
are operating at 110 to 115 percent 
capacity. 


Int’?l Harvester 


Strike Is Settled 


FORT WAYNE, Ind.—Two thou- 
sand employes of International 
Harvester Co. here returned to 
work last week under terms of a 
strike settlement made Jan. 10 


S num- i- | July 1 of last year. k d 24,805 t d t 

ind Walter P. Reuther, GM di-| July 1 of last yea ous week an j urned ou c 

th 3130 fision director for the union, when| This sum was termed “entirely| in the like week of 1940. topped before spring. between UAW-CIO officials and 
ease of fie council meets Feb. 10 in De-| inadequate” by the GM department| Biggest gains of last week were| Many circles, viewing both na-|™anagement of the company. 








tional defense and normal peace- 


The agreement raises the mini- 


dealer Froit, the officials announced. of the union. i a recorded in the independent group, | ti , 

owed af Another demand proposed by the Automotive News said, as all inde-|time requirements, for the first]|mum wage scale from 62% cents 

r num- PI t A ti ity cIO Steelworkers pendent producers came _ back an hour to 70 cents, gives a 5 

y year an CtlV q strong and worked five-day weeks. percent premium to regular wages 

on was (Week Ending Jan. 11) To Ask Pay Increase In this group Studebaker led, fol- Truck Top Ten to workers on second and third 
PITTSBURGH. — Philip Murray,| lowed by Nash, Packard, Hudson shifts and establishes seniority 


OUTPUT UNITS WORKING 
working on Army cars 
steady; 8,450, five days 

Sheer steady; 1,300, five days 
evrolet..steady; 27,800, five days 
(hrysler....steady; 3,400, five days 
steady; 2,450, five days 
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chairman of Congress of Industrial 
Organizations, will take demands 
of his steel workers’ union for 
higher pay and some other con- 
tract changes before three big 
steel companies this week, it was 












and Willys. 


Bendix Buys Property 


Of Old Atwater-Kent Co. 
PHILADELPHIA.—Bendix Avia- 


First Ten in Registrations as 
Reported in AN Today: 


1940 
Pos. 


1939 


Make Pos. 


1—178,513 Chevrolet 158,518— 1 
2—150,367 Ford 








from date of hiring. 

A war clause grants seniority to 
conscripts and continues in oper- 
ation their $2,000 life insurance 
policies. The strike was called Dec. 
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Chicago Used Car Stocks Soar to 54-Day Supply 


Top Dec. and 


Akron Inventories Jump| 


Special to Automotive News 
, CHICAGO. — Due to factors of 
increased new car registrations and 
the seasonal decline in used car sales, 
used car stocks mounted here to 
a 54-day supply on Jan. 1, as 
compared with 46.7 days Dec. 1, 
50.7 days on Jan. 1, 1940, and 52 
days, the former high during the 
period since the Chicago Automo- 
bile Trade Assn. first issued its 
monthly sales and inventory re- 
ports 23 months ago. 

Used cars sold by the 203 outlets 


Dodge Dealers 
Push Used Car 


Clearance Sale 


DETROIT.—“With new-car sales 
currently at all-time high levels, 
and because of the close relation- 
ship that should exist between the 
rate of new and used car sales, 
Dodge dealers are promoting a 
nationwide clearance sale of used 
cars which was inaugurated last 
week and will continue through 
January,” Forest H. Akers, Dodge 
vice-president and director of sales, 
announced here last week. 

“There may be nothing new about 
a coast-to-coast used-car selling ef- 
fort by automobile dealers, but it 
is unusual for such a project to 
be timed so early in the year,” 
said Akers. 

“The heavy volume of new car 
sales during the past few months, 
owing to car exchanging, has re- 
sulted in the availability of a wide 
selection of used cars in dealers’ 
hands. The process whereby own- 
ers of cars trade in their used 


It Could Happen Here! 


LONDON. — Something ought 
to be done about the used car 
price situation here, dealers be- 
lieve. An actual transaction has 
been revealed in which a car 


was sold for $2,000. The pre-war 


price of the car was only $1,200. 


One person here said that he 
sold a car last January, bought 
it back later at a higher price 
and then resold it at a profit to 
a trader who obviously expected 
to get still a higher figure for it. 


ears on better ones result in a 
continuous flow of cars from the 
new car price levels downward, 
making automobile transportation 
available to millions of users.” 


Pontiac Service 


Awards Given To 
300 Craftsmen 


PONTIAC.—More than 300 ser- 
vice men employed in Pontiac 
dealerships will receive awards 
during January for five years of 
activity in the Pontiac Service 
Craftsman organization, according 
to L. K. Marshall, general service 
manager of Pontiac. These men — 
mechanics, shop foremen, service 
salesmen and service managers — 
have maintained active membership 
in the craftsman group since it 
was founded in 1936. 

Pontiac dealers employing five- 
year members will present them 
with pen and pencil sets bearing 
the craftsman insignia, together 
with special membership cards. 
Three-year and two-year members 
will receive craftsman rings and 
billfolds, respectively, while one- 
year members will be awarded 
craftsman pins. Each service man 
who has kept his membership in 
force during the last six months 
will receive a card showing his 
status in the organization. 
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1940 Totals; 


participating in the survey among 
dealers throughout Cook county, 
totaled 6,371 units in December, 
and had 11,472 on hand Jan. 1. 
The influence of the upturn in 
new car sales is indicated by a 
“thermometer” appearing in the 
CATA report, disclosing that new 
car registrations rose to 12,216 in 


December from 10,021 in November. | 


The breakdown by yearly models 
was: Two years old, 78 days; one 
year old, 77 days; three years old, 
62 days; four years old, 55 days; 
six years old, 43 days; five years 
old, 42 days; seven years old, 35 
days, and eight years old, 19 days. 

* * 


Akron Used Stocks 
Rise to 51-Day Supply 


AKRON.—The December report 
of 39 Summit county dealers and 
the used car inventory on Jan. 1, 
indicates a 51.92 days’ supply of 
used cars on hand. 

On Nov. 1, the supply was 37.74 
days. On Dec. 1, supply totaled 
41.31. The increase is the natural 
result of a seasonal lull felt at 
this time each year. 


Willys Will Try 
Uniform Service 


Inspection Plan 


TOLEDO.—A uniform method of 
new car inspection has been es- 
tablished nationally in all Willys 
dealer service stations to assure 
Willys Americar purchasers that 
they will receive new cars in the 
“pink of condition,” according to 
D. A. Walters, service manager. 

Under this plan, an inspection 
procedure form for each car is 
sent to the dealer to whom the 
ear is shipped, and the dealer is 
obliged to send a filled out copy 
of this, bearing the serial number 
of the car, the purchaser’s name 
and the name of the inspector, to 
the Willys factory after each re- 
tail delivery is made. 

“By insisting upon rigid ad- 
herence to this inspection pro- 
cedure,” Walters said, “Willys as- 
sures Americar buyers from the 
start that they will get a car 
properly serviced and ready for 
use. which is an excellent basis for 
satisfactory service in the future. 


2,500,000 Cars Inspected 


In Pennsylvania Checkup 

PHILADELPHIA, — (UTPS). — 
Pennsylvania’s semi-annual auto- 
mobile inspection ends Jan. 31. Re- 
ports indicate that over 2,500,000 
cars will have undergone a care- 
ful mechanical check-up. 

Highway safety and accident re- 
duction statistics have established 
that the “junking” of 50,000 cars 
in 1940 was indicative of a high 
standard of efficiency in the of- 
ficial inspection stations. 


‘Dealers Tell Me,” 
Munn, is an open forum for the 
expression of dealers’ opinions. It 
appears weekly in Automotive News. 


by John O. 








F. W. PATTERSON, center front seat, in an old Bendix car 
with Vincent Bendix in the rear seat, his head showing between 
the driver and Patterson. The photo was snapped in 1908 at 
Cragin Station, Chicago. 


My First Sale 


ELLING an automobile by 


mail order? It has been done. 


In fact, the feat was accomplished ’way back in 1905 by one 
of Chicago’s motor car veterans, Fred W. Patterson sr., for the 
past 32 years head of the Ajax Auto Co., and since 1933 a 
prominent Oldsmobile dealer, located in Chicago’s south shore 


area, at 7800 Stony Island Ave. 


Let Patterson tell the story of that first sale of a car. 

“While working with Vincent Bendix, I bought one of his 
four-cylinder, air-cooled, double friction drive Bendix automobiles, 
equipped with high wheels and solid rubber tires.” Patterson 
recounts. “It was a used car and cost me $400. 

“After driving the automobile four months, I decided to sell 
it and accordingly ran an ad in the American Medical Journal. 
Immediately, I got a nibble from a physician in Missouri. In 
fact, he sent his certified check for $800, the price at which 
the car was advertised, and it meant a $400 profit for me. It 


was all done by correspondence, 


sight unseen. 


since he bought the car 


“All this happened in 1909, which was the year that I served 
as secretary and treasurer of the Bendix Co., headed by Vincent 


Bendix.” 


Patterson started his business career as a telegraph operator, 
got an offer to enter the automobile business in 1905 from Charles 
Coey of Chicago, turned it down and later left telegraphy to 


join Bendix in 1907, his official 


debut in the motor car industry. 


Parting company, he organized a repair shop in 1909, and several 
years later became a full-fledged automobile dealer. He is a 
director of the Chicago Automobile Trade Assn. and has been 
prominent in civic and business organizations. 





Electric Assn. Tour Set 


For Feb. 5 Through May 13 


DETROIT.— Automotive Electric 
Assn. is sponsoring a nationwide 
educational tour which will visit 
34 principal cities, beginning Feb. 
5 and ending May 13. The purpose 
of this tour is to conduct sales 
and service meetings for the bene- 
fit of AEA members and associated 
automotive distributors and dealers 
located in the trade centers visited 
or in the surrounding territory. 

Eight manufacturers are cooper- 
ating to conduct programs on their 
respective products; each will fur- 
nish the necessary display equip- 
ment and trained factory personnel 
for the program. Participating are: 
Bendix Products, American Bosch 
Corp., Briggs & Stratton Corp., 
Carter Carburetor Corp., Electric 
Auto-Lite Co., Sterling Cable, Trico 
Products Corp. and USL Battery 
Corp. 

Each meeting will last two days, 
with programs scheduled to allow 
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INCOME TAX conference. This year, due to increased payrolls and lowered 


income tax exemptions, many industrial workers will pay an income 
division has set up a bureau to assist its 


the first time. Pontiac Motor 


tax for 
hourly 


employes in ong out their income tax statements and here Donald Carnegie, 
e 


an assembly wor 
bution to Uncle Sam. 


r, is assisted by Virginia Hubbard in figuring his contri- | 


each manufacturer ample time to 
present the subjects to be covered. 
Frank B. Willis, president of AEA, 
points out that this program con- 
stitutes one of the most progres- 
sive plans ever undertaken on this 
basis by a group of manufacturers. 

Willis further states, “In spon- 
soring this program, AEA feels 
that it is promoting better under- 
standing between the factory and 
the dealer. Unquestionably the 
standards of service to the car 
owner will be raised as each ser- 
vice station gains a better and 
more complete understanding of 
the products it represents.” 

It is understood that local ar- 
rangements in each city are in 
the hands of a committee made up 
of AEA members. This committee 
will cooperate with AEA officials 
to insure maximum benefits to 
attending association members. 

eS 


AEA Tour Itinerary 

Atlanta, Feb. 20-21; Birmingham, 
Feb. 19-20; Boston, March 17-18; 
Buffalo, March 13-14; Charlotte, 
Feb. 24-25; Chicago, March 31-April 
1; Columbus, March 12-13; Dallas, 
Feb. 6-7; Denver, April 21-22; Des 
Moines, April 3-4; Detroit, March 
11-12. 

Houston, Feb. 11-12; indianapo- 
lis, April 15-16; Kansas City, April 
8-9; Los Angeles, April 28-29; Lou- 
isville, April 14-15; Memphis, April 
10-11; Milwaukee, April 1-2; Min- 
neapolis, April 2-3; New Orleans, 
Feb. 13-14; New York, March 18- 
19; Oklahoma City, Feb. 5-6; 
Omaha, April 7-8. 

Philadelphia, March 19-20; Phoe- 
nix, April 23-24; Pittsburgh, March 
20-21; Portland, May 8-9; Rich- 
mond, Feb. 25-26; St. Louis, April 
9-10; Salt Lake City, May 12-13; 
San Antonio, Feb. 10-11; San 
| Francisco, April 30-May 1; Seattle, 
May 7-8; Vancouver, May 5-6; 
Vero Beach, Fla., Feb. 17-18. 








For a fresh automotive viewpoint, | $1-225- 


read George M. Slocum's “A Word in 
| Edgewise.”’ 


Used Cars—Service 
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1941 Price Lis 


Following is a list of new 
car delivered prices for 1941 
of manufacture. Prices shown 
the exception of Willy s-Americg, | 
clude standard equipment and tex ~ 
taxes. Willvs-Americar Prices *deral 
Toledo, before taxes. Ford Lin 
and Mercury prices do not ineloat 
transportation or taxes. nelude 

tUK—Sertes 40 Special—4 

$1,052; 4-dr. tour. sed. SE, si.ise; om" 
$935; sedanet, $1,008; sedanet, § 7 
Series 40 Deluxe Special—4-cdr, tour. . 
$1,095.75; 4dr. tour, sed, SE, giant: 
bus. cpe., $978.75: 2-dr. sedanet, Sieuee 
2-dr. sedanet, SE, $1,106.75. Sent 
50 Super — 4-dr. tour. sed., $1,185: 
phae.. $1,555; bus. cpe., $1,031; conv, — 
$1,267; spt. cpe.. $1,118. Serles 60 Cento” 
4-dr. tour. sed, $1,288; bus. epe Sites, 
sedanet, $1,241. Serles 70 Road Master t0: 
tour. sed. .$1,364; cont. phae., $1,778. * 
epe., $1,457; spt. epe., $1,282. SR ae 
Maquipped. 

CADILLAC—Sories Sixty -one—t'pe 
$1,445; del cpe., $1,435; del. pig ‘nea at 
Sixty-two—('pe., $1,420; sed., $1,495; del ng 
cpe., $1,645; del. conv. sed., $1,965; de} : 
$1,510; del. sed., $1,585. Series Sixty-three—go, 
$1,695. Series Sixty Speclal—Tour. sed. $2,195 
with division, $2,345. Series Sixty-seven—geu 
$2,595, with division, $2,745; 7-pass. sed., $2,735: 
7-pass. Imperial, $2,890. ee 

CHEVROLET—Master Deluxe—Bus. cpe., $712. 
5-pass. epe., $743; town sed., $754; spt. sed, 
$795. Special Deluxe—Rus. cpe., $769; 5-pem, 
cpe., $800; town sed., $810; spt. ’ 
eabr., $949. 

CHRYSLER—Royal—3-pass. cpe., $945; 6-pas, 
club cpe., $1,041; 6-pass. lux. bro’m, $1,091. 
6-pass. sed., $1,051; 6-pass. town sed., $111) 
Windsor—3-pass. cpe., $998; 6-pass. club ope 
$1,096; 6-pass. lux. bro’m, $1,075; 6-pass. sed. 
$1,125; 6-pass. town sed., $1,175. Saratoga— 
3-pass. cpe., $1,195; 6-pass. club cpe., $1,243. 
6-pass. lux. bro’m, $1,248; 6-pass. sed., $1,279: 
6-pass. town sed., $1,328. New Yorker—3-pass. 
epe., $1,275; 6-pass. club cpe.. $1,335; 6-pam 
lux. bro’m, $1,325; 6-pass. sed., $1,345; 6-pas, 
town sed., $1,375. Crown tmperlal—6-pass. seq. 
$2,595; 7-pass. sed., $2.695; 8-pass. sed. lim, 
$2,795. i 

DE SOTO—Deluxe—ltus. cpe., $898: 5-pass. 
cpe., $985; 2-dr. sed., $965; 4-dr. sed., $905, 
Custom—Cpe., $945; club ope., $1,035; bro'm 
$1,020; 4-dr. sed., $1,045; town sed., $1,095, 

DODGE—Deluxe—Cpe., $825; 2-dr. sed., $899; 


PAbHenge, 
at 


» With 


Seq 
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SE, $1 Ong 
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4-dr. sed., $920. Custom—2-dr. bro'm., $925: 
6-pass. cpe., $960; 4-dr. sed., $965; town sed,, 
$995. 


FORD—Special—Cpe., $665; 2-dr. sed., $709; 
i-dr. sed., $740. Deluxe—Cpe., $695; opera cye., 
$725; 2-dr. sed., $735; 4-dr. sed., $775. Super 
Deluxe—Cpe., $740; opera cpe., $770; 2-dr. sed. 
$780; 4-dr. sed., $820; sed. cpe., $810; club 
convert., $905. 


HUDSON—Six-Traveler—2-dr. tour. sed., $765; 


i-dr. tour. sed., $793; 3-pass. cpe., $695; club 
spe., $788. Six Deluxe—2-dr. tour. sed., $822: 
i-dr. tour. sed., $856; 3-pass. cpe., $801; club 
cpe., $848; conv., $1,063. Super Six—2-dr. tour. 
sed., $901; 4-dr. tuor. sed., $932; 3-pass. cpe, 
$881; club ecpe., $936; conv., $1,155. Commodore 
Six—2-dr, tour. sed., $966; 4-dr. tour. sed, 


$994; 3-pass. cpe., $935; club cpe., $97; conr., 
$1,204. Commodore Eight—2-dr. tour. sed., $1,- 
003; 4-dr. tour. sed., $1,039; 3-pass. cpe., $978; 
club epe., $1,040; conv., $1,254. Commodore Cus- 
tom Eight—3-pass. cpe., $1,064; club epe., $1. 
127; 4-dr. tour sed., $1,232. 


LINCOLN — Zephyr — Cpe., $1,390; sed, 
$1,450; club cecpe., $1,459; conv. pe, 
$1,750; Zephyr, with custom interiors — 3-pass 
‘pe., $1,557.02; sed., $1,641.58; elub epe.. $) 
641.58. Continental — Cpe., $2,650; cabr., $2 
700. Custom — Sed., $2,550; lim., $2,675 
(Note: All Lincoln prices are Detroit delivered 
ready to run, and Include federal and state 
taxes and transportation.) 

MERCURY — Cpe., $885; cpe., with au 
seats, $910; 2-dr. sed., $920; 4-dr. sed., $90; 
sed. epe., $950; club convert., $1,070. 


NASH—Ambassador ‘600°°—Bus. cpe., $731; 
slipstream 4-dr. sed., $780. Deluxe—Rus. cye.. 
$783; 4-dr. slipstream sed., $810; 2-dr. brougham, 
$810; 4-dr. trunk sed., $860. Ambassador Six 
Special—Bus cpe., $923.50; 4-dr. slipstream sed., 
$930; 6-pass. brougham, $973.50. Deluxe—4 dr 
slipstream sed., $980; 4-dr. trunk sed., $1,030 
Ambassador Eight Special—Slipstream 4dr. sed. 
$1,051. Deluxe—6-pass. brougham, $1.81; slip 
stream 4-dr. sed., $1,101; 4-dr. trk. sed., $1.15) 

OLOSMOBILE—Speclal Series Six—Bus. cpe 
$852; club cpe., $893; 2-dr. sed., $898; 4 dr 
sed., $945; conv. cpe., $1,048. Special Series 
Eight—Club ecpe.. $935: 4-dr. sed., $987; com 
epe., $1,089. Dynamlo Crulser Serles Six—(lub 
sed., $954; 4-dr. sed., $1,010. Dynamlo Cruise 
Series Eight—Ciub sed.. $989; 4-dr. sed.. $1,045 
Custom Crulser Series Six—Ciub cpe., $1,043: 
4-dr. sed., $1,099; conv. cpe., $1,191. Custom 
Cruiser Serles Elght—Cinb cpe., $1,079; 4dr 
ned., $1,135; conv. epe., $1,227; cons. phaeton 
$1,575. 

PACK ARD—One Ten Speciai—4-dr. tour. sed. 
$1,056; 2-dr. tour. sed., $1,024; club cpr. 
$1,000; bus. cpe., $907; conv. cpe., $1,175 
One Ten Deluxe—4-dr. tour. sed., $1,116; 2 dr. 
tour. sed., $1,084; club cpe., $1,038; cont. 
cpe., $1,209. One Twenty—4-dr. tour. sed. 
$1.261; 2-dr. tour. sed., $1,230; club Cpe. 
$1,205; conv. sed., $1,723; bus. epe., $t1l2: 
conv. ope., $1,377. One Sixty—4-dr. tour, sed. 
$1,750; club cpe., $1,709; conv. sed.. $2,180: 
bus. ope., $1,694; conv. cpe., $1,992: chassls. 
$1,435; deluxe conv. sed., $2,405; «deluxe con 
epe., $2,067; 4-dr. tour. sed., $2,009; tour 
lim., $2,289; 7-pass. tour. sed.. $2.16! One 
Elghty—Darrin conv. vic., $4.550; 4 dr. 
sed., $2,587; LeBaron spt. brouxh., *, 

PLYMOUTH — Cpe., $685; 2-dr. sed., $739; 
4-dr. sed., $780. Deluxe—Cpe., $729; 2 dr. se. 
$779; 4-dr. sed., $820. Special Deluxe—(pe. 
$760; 4-pass. ope., $805; 2-dr. sed., $810; 44". 
sed., $840. 

PONTIAC — Deluxe Torpedo Six — Bus. ve. 
$828; sed. ope., $864; conv, sed. cpe., $1.33: 
2-dr. sed., $874; 4-dr. sed., $921. Deluxe Tor 
pedo Ejight—Cpe., $853; sed. cpe., 
sed. cpe., $1,048; 2-dr. sed., $899; 
$946. Streamilne Torpede Six—Sed. cpé.. 
4-dr. sed., $980. 
Sed. cpe., $948; 4-dr. sed., $1,005. Custom Tor 
pedo Elght—Sed. cpe., $1,020; 4-dr. sed., = 

STUDEBAKER—Champlon—Cpe., cust... $69”: 
cust, deluxe, $720.; delux-tone, $755; 5p 
cpe., cust., $725; eust. deluxe, $755; delus- 
$790; club sed., cust., $780; cust. deluxe. $700; 
delux-tone, $795; cruis. sed., cust., $770; cw 
deluxe, $800; delux-tone, $835. Commande 
cruis. sed., cust., $985; delux-tone, $1,050; _— 
cruiser., cust., $1,080; delux-tone, $1,095. Pres 
dent —Cruis. sed., cust., $1,115; delus-tont 
$1,180; land cruiser, cust., $1,160; delux-tor’ 

WILLYS-AMERICAR—Deluxe cpe., $635: * 
dr. sed., $665. 





Streamline Torpedo Eight— = 
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Southeast Parts, 
Equipment Show 
To Be Jan. 23-26 


ATLANTA.—A group of 25 south- 
east wholesalers has organized a 
non-profit corporation for the pur- 
pose of promoting a parts and 
equipment show to be held in rotat- 
ing centers in the southeastern 
territory, one show per year. 

The first show will be in Atlanta, 
Jan. 23-26. 

John A. Doyle has been elected 


president for the first year. Other 


officers include R. B. McLure, first 
vice-president, and R. H. Hart jr., 
treasurer. Directors include Arnold 
J. Siegal, L. T. White, Joe W. 
Black and C. E. Beeson. 

Thirty-three wholesale houses are 
now paid sponsors of the show 
along with their 30-odd branches. 
It is estimated before the show is 
actually in operation more than 60 
wholesale houses will be direct 
sponsors, bringing in an _ equal 
number of branches, or 120 whole- 
sale outlets in the southeast will 
be represented. 


These wholesalers are paying a 
sponsor fee based on the distance 
of their main organization from 
Atlanta, the site of the first show. 

In order that manufacturers may 
have a voice in the proceedings 
and organization of the show, the 
wholesalers have drafted the ser- 
vices of a number of representa- 
tives of manufacturers in the 
southeast giving the manufacturers 
an equal voice on the board of 
directors with the wholesalers. 


25,000 Chevrolet 
Salesmen to Enter 
Fisher Body Quiz 


DETROIT.—Approximately 25,000 
Chevrolet salesmen will be invited 
to compete in the annual Body by 
Fisher Quality Quiz, beginning Feb. 
1 and extending to March 31, it was 
announced last week by W. E. 
Holler, general sales manager of 
Chevrolet. The Chevrolet group 
represents the largest single body 
of salesmen eligible for the contest, 
he said. 

The quality quiz, for which a 
grand prize of $200 is presented to 
the winning Chevrolet salesman, 
stresses the sales points in the 
Fisher body. 

By means of a questionnaire the 
quiz will reach more than 25,000 
men, from whom 459 will be prize 
winners. Each of the nine regional 
victors will win a four-day trip 
to Detroit, where one among them 
will be named as national cham- 
pion and presented his cash award. 
Ten champions will be selected in 
each of Chevrolet’s 45 zones, and 
will win merchandise awards. Each 
winner will have his choice of one 
of three valuable prizes. 

“The contest re-emphasizes the 
role which Fisher body plays in 
Chevrolet’s sales,” Holler said, “and 
also, because Chevrolet purchases 
more Fisher bodies than all other 
cars combined.” 


a 
Pontiac Dealers 
on 
9 
‘Ring the Bell 
7 
Campaign Opens 

PONTIAC. — Pontiac dealers 
throughout the country began a 
“Ring the Bell” sales campaign 
Jan. 11, which will run until Mar. 
10. 

Thousands of dollars of valuable 
merchandise prizes will go to Pon- 
tiac dealers, their sales managers, 
salesmen, salesmen’s wives and 
other dealer employes. Every new 
and used car sold will count to- 
ward the prizes. 

The campaign is timed during 
the winter months to get a run- 
ning start for spring and summer 
business. 

Salesmen also will win bonus 
prizes for doing prescribed amounts 
of business during the campaign. 
If objectives are obtained dealers’ 
sales managers will receive special 
awards. Also trips to the factory 
will go to the dealer’s sales man- 
ager in each of the company’s 24 
zones who attains the best per- 
centage of his objective in new car 
sales. The same trip will be award- 
ed on the same basis for used car 
attainment. 
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Joseph W. Frazer. 


Chapter CVI—Willys-Overland 


Young as it was and undergoing the growing pains 
that come with the birth, growth and expansion of every 
great industry, the automotive pioneers, whether they 
survived to the 5,000,000 cars a year period or not, must 
be included in America’s industrial “Hall of Fame.” 

One of the most picturesque and dynamic in this 
group of truly great men is John North Willys, who 
hurtled practically overnight from the role of a small 
town automobile dealer to the head of what was to be- 
come one of the greatest of all independent motor car 
companies. And when I say “hurtled,” I speak advisedly, 
for Willys was the last man in the world to visage him- 
self as a motor car manufacturer. His chief forte, as he 
saw it, was selling cars — the cars of other manufac- 
turers — not to head up a manufacturing company of 
his own. 

It was at the turn of the century when Willys — oper- 
ator of a sporting goods store in the little town of 
Elmira, N. Y., envisioned the future of the automobile. 
He obtained the dealership of the Pierce-Arrow and 
later the Rambler. It was in 1906 that he first entered 
the Overland picture. At that time the Overland plant 
was located in Indianapolis and he agreed to take its 
entire output which consisted of 47 cars. 

In the fall of that same year he went to Indianapolis 
and increased his order to 500 cars and laid $10,000 
“fon the barrel-head”’ to clinch the deal. 


Shoestring Start 

Returning to Elmira, Willys stewed and fretted, 
awaiting some definite word from Indianapolis regard- 
ing deliveries. Unable to gain any satisfaction from the 
management he entrained for Indianapolis and learned 
on his arrival there that the company was about to go 
into the hands of a receiver and that the company did 
not have sufficient cash to meet its payroll the following 
Monday. 

He was determined that Overland, along with his 
hard earned $10,000, would not fold up and he was 
probably the only man in the world who believed it 
wouldn’t. The week-end gave him sufficient time to raise 
the payroll money even though cash was scarce in those 
days of scrip. Without hope in their hearts Overland 
officials gave him a vote of authority and for nearly two 
months he raked and scraped $100 here and a few 
hundred there and succeeded in keeping a bare breath 
of life in a company which to all intents and purposes 
was dead. For weeks he had stalled off the creditors but 
the day of reckoning was at hand and the creditors de- 
manded the payment of the $80,000 duethem.  _ 

Now Willys did not have $80,000 but he did have 
supreme confidence in the future of the company in 
particular, and the automobile industry in general. 

The net of it was that he met with these creditors 
and made a deal whereby they would accept 10 cents 
on the dollar, in cash, the balance of their claims to be 
paid in installments. After Willys’ pleading, the credi- 
tors fell into line, some taking preferred stock in pay- 
ment of their claims, others cash. 

With this detail settled, the mark of the master sales- 
man became more evident because he induced these 
same creditors, who were necessary suppliers, to fur- 
nish the company with materials on a 90 day account 
basis. 

In January, 1908, Willys the small town automobile 
dealer, reached the great turning point in a courageous 
career. Willys the salesman became president, general 
manager, sales manager, advertising manager — in 
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LEFT: The late John N. Willys, 
founder of the company bearing 
his name; and right, President 


fact he became almost singly, the Overland compan 
Here he was at the turn of this new year the head of an 
automobile company whose = and equipment more 
nearly paralleled that of a back alley tin shop rather 
than a production plant for automobiles. 

By this time word began to be noised about concern. 
ing this man Willys. His very act of saving the Over. 
land company from bankruptcy by sheer force of master 
salesmanship rather than with a cart load of currency 
had won him respect. 


It was during this same year that he learned that 
the Pope-Toledo plant was for sale. He induced hig 
board of directors to authorize him to purchase this 
plant in Toledo which he did and proceeded to move the 
Overland company to the city on the banks of the 
Maumee River. No time was lost in transferring the 
operation of the Overland company from Indianapolis 
to Toledo and at the end of the year the company’s 
bank balance showed $600,000 in cash. It was right here 
that Overland was reckoned as a factor not to be dealt 
with lightly by the rest of the industry. 


Begins in Toledo 

The Pope-Toledo plant formed the nucleus of what 
was to become a giant industrial organization that was 
to grow and grow until the products of Overland be- 
came known in every market in the world. Gradually 
the original buildings were completely encircled and 
dwarfed by the huge new production buildings which 
covered a span of more than 100 acres, with a produc- 
tion capacity of more than 2,200 cars and trucks a day. 

Before the United States entered the World War, a 
California inventor — Charles Y. Knight —tried with- 
out success to interest American car manufacturers in 
an engine he had developed. It employed sleeves in place 
of the conventional poppet valves. Willys was among 
these manufacturers who “dodged” Knight. But Knight 
finally cornered Willys in a place where he could not 
escape — on a transatlantic liner in mid ocean. Knight 
did such a good job of selling Willys on the advantages 
of the Knight engine that a few months later Willys 
took on the exclusive license of the Knight powerplant 
and proceeded to develop and market the Willys-Knight 
car. This proved a gold mine for the company which 
now bore the name of Willys-Overland and hundreds of 
thousands of Knight-engined cars were sold through- 
out the world. 

Came the post-war depression of 1920 and 1921 and 
again — almost overnight — Willys found himself with 
his back to the wall, fighting for the very existence of 
the Willys-Overland company. Again he took off his 
coat, rolled up his sleeves and fought to stave off bank- 
ruptcy. Ugly rumors circulated and sales skidded. Be- 
tween meetings with banker groups and bank com- 
mittees he was riding the sleepers night after night, 
bolstering up his retail outlets — bringing into force 
the dominant characteristics of the master salesman, 
which all admit that he was. He sold, cajoled, kidded, 
pleaded, persuaded —and he managed to get orders 
and to hold his dealer organization together, despite the 
gloomy picture. 

With the result still in doubt, Willys held his final 
conferences with the banker group in Toledo and the 
banks grudgingly consented to extend their loans to 
Willys-Overland, setting the absolute deadline for Dec. 
1, 1923. This gave Willys 18 months to realign his forces, 
rebuild his organization, redesign product, bolster con- 
fidence and return the company to a leading position in 
the industry. , 

His dynamic efforts again were successful. By July, 
1922, orders for the Overland products filled the plant 
to capacity and by the end of 1923 the bank loans of 
more than $17,000,000 were met, and the company 
showed a cash balance of $13,000,000 with every obliga- 
tion to the banks settled. 

Successful introduction of “name cars” such as the 
Red Bird, Blue Bird and Champion were followed by one 
of the most successful cars in the long Willys-Overland 
history —the Whippet. This small, economical, low 
priced car made its bow to the public in the summer 
of 1925. For four years it was a sales leader in the 
W.-O. line. It was during this era that Willys-Overland 
enjoyed its greatest success and the company boasted 

(Continued on Next Page) 
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of an outstanding dealer organization that totaled 6,000 
retail outlets. 

Great and near-great names were associated with the 
Willys-Overland company at various times, including 
Walter P. Chrysler and others. Even today a large num- 
per of highly successful executives in the industry can 
point to Willys-Overland as the place where they “cut 
their eye teeth” and established reputations, which 
permitted them to rise to the peak. 

Shortly before the 1929 stock market crash and the 
following years of depression, came another milestone 
in the life of Willys and the fortunes of the company 
he had headed for more than 20 years. At the peak of 
Willys-Overland’s tide, he decided to retire from active 

icipation in industry to a less active life. He sold 
out his common stock holdings in the company for 
approximately $18,000,000 to a syndicate headed by 
Field and Glore of Chicago and George M. Jones, 
Toledo financier and C. O. Mininger, Toledo industrialist. 
He retired as president and accepted the chairmanship 
of the board, and Linwood A. Miller, for years Willys’ 
capable assistant, was elected president. 


Dark Days 

But once again Willys-Overland was to find itself 
caught in a whirlpool of industrial decline, as did every 
other manufacturer in 1930, while Willys was hoisted 
to new honors as United States ambassador to Poland. 
The battles of the company against the tides of de- 
pression was no different than that experienced by all 
other companies in the industry. With the cash position 
of the company rapidly on the decline in trying to bol- 
ster a quickly vanishing market, Willys resigned his 
ambassadorship and returned to Willys-Overland to 
make another attempt to stave off ruin. 

He returned in 1932 and brought with him plans for 
a new, low-priced, economical car. He firmly believed 
that this would be the answer to the national economic 
requirements. He hoped that the presentation of this 
low-priced car — considerably under standard dimen- 
sions as to wheelbase and tread — would prove to be the 
savior for Willys-Overland. 

But, six weeks after the turn of the year — Feb. 15, 
1933, to be exact —it was clearly evident that the 
public would not accept the new, small car — at least 
to any extent that would make it a volume producer. 
With cash depleted, and in order to protect its assets, 
Willys and his associates appealed to the Federal Court 
in Toledo for receivership. The court appointed Willys 
and Miller as co-receivers and none but the rashly 
optimistic doubted that this once mighty empire would 
rise again to the dominant position it had once held in 
the automobile industry. ; 

With this court action John N. Willys passed out of 
the picture at Toledo. He never came back — he died 
in 1937. But the company carried on under the receiver- 
ship. David R. Wilson was the receivership and fighting 
almost overwhelming odds, he kept the pot boiling. In 
three years he had pulled the company out of the hole, 
was made president and as a going concern his first year 
of operations showed an amazing comeback. Then came 
1938, bad news for the entire industry, and the com- 
pany found the going pretty tough. Came a shakeup in 
which Wilson retired, a tired veteran who had made 
the Wilson engine company a success at Pontiac and 
who started in the industry with Oldsmobile some 40 


years previously. 


The New Picture 

Into the new picture came Joseph W. Frazer, who 
resigned as general sales manager of the Chrysler di- 
vision of the corporation of the same name to hang out 
his own shingle — president of the rejuvenated Willys- 
Overland company. By the end of 1940 he had fully 
demonstrated that the company had staged a comeback. 
It took him a year to clean house and establish the 
| Frazer dynasty, starting in on the 1941 model year 
under a new flag, as it were, with an entirely new per- 
sonnel. In other words, he cleaned house for a fresh 
start. He named the new product the Willys-Americar, 
with which act “Overland” passed out of the company’s 
nomenclature. In the Americar, Barney Roos gave him 
a car that ranked high in its class in the 41 market— 
still a four-cylinder and the lowest-priced car of stand- 
ard size put out by the American industry. 
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Re-elect All ’°40 Officers 


DECATUR, IIl.—All of last year’s 
ificers, headed by W. W. Burns, 
tesident, were re-elected at the 
‘thual meeting of Central Illinois 
‘utomotive Trades Assn., an or- 
‘nization of Decatur automobile 


B. B. Burns was elected treasurer 
and chairman of the board, which 
is also composed of W. W. Burns 
and Dan Bopp. Other officers are 
O. P. Hufstader, president of De- 


catur Motors, vice-president, and 
Attorney Frank Gollings, secre- 
tary. 
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dark horse if there ever was one, 
the Lincoln Custom model, an 
eight-passenger car weighing bet- 
ter than 4,200 pounds, which, on 
a ton-mileage basis, won the main 
prize, the Gilmore Sweepstakes 
prize, which was wrested away 
from Studebaker which last year 
ran one, two, three in the Sweep- 
stakes. It was a Ford day, for 
second in the Sweepstakes was the 
winner’s stablemate, the 12-cylinder 
Lincoln-Zephyr, fitted with a Co- 
lumbia Axle and Warner dual- 
overdrive as was the Lincoln Cus- 
tom. 


Studebaker, though, did not fare 
so badly, although losing the ma- 
jor laurel wreath, for both the 
Studebaker Commander and the 
Studebaker President won their 
respective classes, and the Com- 
mander was third in the Sweep- 
stakes. 

* * * 

SO FAR as straight fuel con- 
sumption was concerned, the three 
Willys entrants led the field by a 
big margin, actually covering the 
600 miles with ratings of 29.06, 
28.40 and 25.18 miles per gallon in 
their class, losing out in the 
Sweepstakes on ton mile perform- 
ance. The third Willys (remember 
all three were four-cylinder jobs) 
just did beat the Nash 600 on 
straight fuel economy as the table 
of results will show. 

By the way, this Nash 600 was 
one of the sensations of the con- 
test, for it achieved its class vic- 
tory by beating the sturdy little 
Studebaker Champion. Hudson, too, 
was very much in the limelight 
with one class victory and one 
second place. 

* ok * 

ANALYZING the Pillsbury re- 
port, I find it most interesting to 
note that the entire field of 23 us- 
ing Gilmore Red Lion gasoline, 
averaged 22.50 miles per gallon. 
Comparing this with the results to 
Yosemite last year, it is a surpris- 
ing mark, for in 1940 the grand 
average was 22.96 miles per gallon 
and that over a course measuring 
300 miles as against the Canyon’s 
600; with a speed average of ap- 
proximately 30 miles an hour, while 
going to the Canyon the official 
pace ran from 42 to 45 miles per 
hour and this year’s course was 
twice as tough as the one to Yose- 
mite. 

* * * 

MARSHALL MARTIN drove the 
Sweepstakes-winning Lincoln Cus- 
tom model, and he modestly at- 
tributes his victory to getting all 
the breaks on the road. He never 
was held up in traffic, never got 
behind any trucks on the highway 
to slow him, but I think that 
really it was heady driving on his 
part that avoided these pitfalls. 
Martin is a Ford courtesy driver 
at the company’s Long Beach 
plant; that is, he is one of those 
clever drivers the company selects 
to take the wheel of the car when 
Jack Davis has some interested 
visitor to whom he wants to ex- 
tend courtesies. In addition, when 
Edsel Ford comes out this way, 
Martin drives the president of the 
Ford company. 

The driver of the Lincoln- 
Zephyr was Horace Jones and the 
entrant of both the Custom and 
the Zephyr was the Deaton Motor 
Car Co., of Beverly Hills. Jones 
can’t be accused of being super- 
stitious. You'll believe this when 
I tell you Horace was born on a 
Friday the 13th, his 13th birthday 
was Nov. 13, 1913, and the drawing 
for starting positions in the Can- 
yon run gave him No. 13. So what 
did he do? He picked up a black 
cat in Los Angeles and kitty rode 
with him throughout the contest. 

oF * Yr 

EDSEL FORD was in Los Ange- 
les at the time of the run but was 
unable to go along because of be- 
ing tied up by National Defense 
conferences. But on Sunday he 
made up for this by personally 
congratulating Martin and _ then 
posing with Earl Gilmore along- 
side the winning Lincoln with the 
Sweepstakes trophy on the bonnet. 
Like Charles W. Nash, Edsel Ford 
is a firm believer in the worth of 
such contests as Gilmore promotes, 
believing they are official proofs 
for the public of the reliability and 
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AN ADDRESS by the school’s founder, W. 
of Chevrolet, opened the llth session of the 


Merchandisin 
sons. A — t 
to hear Ho 


Continuance of 


E. Holler, 
Post-Graduate 
and Management, the division’s training course for dealers’ 

enrollment of 32 was on hand as the nine-week session opened 
ler sketch briefly the work outlined for them. 


general sales manager 
School of Modern 


Shows Seen 


Aid to National Economy 
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Trade Assn.—“Based upon present 
indications, the Chicago Automo- 
bile Show will be held this fall as 
usual. The Chicago Automobile 
Trade Assn. thoroughly supports 
the National Defense program and 
the maintaining of our national 
economy at a high point. We feel 
that the holding of automobile 
shows by local associations will 
stimulate sales and thereby help 
our national economy. The proposal 
that dealers take over the New 
York show sponsorship may be a 
practical idea.” 
* * * 

E. C. Schoen, Rochester Auto- 
mobile Dealer Assn.— “Will at- 
tempt local show if possible. The 
dealers should take over New 
York show. Dropping shows, plus 
lack of changes on 1942 models, 
would affect sales and seriously 
hamper local association activity.” 

* * * 


John E. Raine, general manager, 
Automobile Trade Assn. of Mary- 
land—“Baltimore will stage its fall 
show as usual for its stimulating 
effect upon sales, whether there 
are new model changes or not. I 
strongly believe it to the advantage 
of New York dealers to stage a 
show in New York, as Brooklyn 
successfully did for years until 
World’s Fair competition de- 
veloped. 

“Discontinuing of New York 
show has had no effect upon Balti- 
more public, but has had a de- 
pressing influence on dealers. To 
discontinue Baltimore show would 
be disastrous to 1942 sales.” 

* ca ” 


Marjorie M. Baker, manager, 
Buffalo Automotive Trade Assn.— 
“Doubt that abandonment of New 
York show will have any effect on 


economy of all the American-made 
automobiles. 
* 

WITH THE running of the Gil- 
more and then a few more days 
in Los Angeles the Sinsabaughs’ 
“second honeymoon” is waning. 
The “honeymooners” are bidding 
their farewells and on Friday 
night they will board the Santa Fe 
Super Chief and head back to De- 
troit. Since getting back from the 
Canyon they have enjoyed much 
hospitality in Los Angeles, have 
driven to Palm Springs in their 
referee’s car, the Pontiac Torpedo 
piloted by George Winter, to visit 
the Levering Moores, whom they 
had not seen in more than 40 
years; the next night they cock- 
tailed with the Monk Saunderses 
(he’s Pontiac zone manager) and 
then the sextette dined at the Slim 
Barnards; on Tuesday night Verne 
Orr, head of Chrysler of California, 
who surprised me with the “blind 
date” a year ago at Columbia 
Broadcasting, made it a mixed 
octette at Earl Carroll’s, with the 
Messrs and Mesdames Orr, Andy 
Kelly, Slim Barnard and Sinsa- 
baughs making up the party. 


a aa 


ON THURSDAY night Hal Tut- 
tle and Mrs. Tuttle (he’s head of 
the Howard Automobile Co., han- 
dling the Buick and the biggest 
distributors in the world) enter- 
tained. Oh, this giddy social world. 
And now the column conductor has 
to go back to Detroit, reporting for 
duty Monday morning so our own 
Pete Wemhoff can get away to 
cover the annual meeting of the 
National Automobile Dealers Assn. 
at Pittsburgh. 


our own show, providing of course 
1942 models are available. The mat- 
ter of dealers taking over New 
York show is entirely up to deal- 
ers in that locality. Believe holding 
of shows at introductory time is 
fine stimulus to industry as a 
whole.” 
* * & 


R. J. Murphy, manager, Wash- 
ington Automotive Trade Assn. 
—‘Answering your telegraphic 
question (1) It is impossible to 
make definite statement now. Be- 
lieve as far as possible everything 
should continue as usual. (2) Solely 
within the province and decision 
of New York dealers. (3) Too early 
in the year to forecast.” 

* * * 


David J. Griffith, chairman of 
Detroit Auto Dealers Assn.’s show 
committee.—“Whether Detroit will 
be able to hold its usual show next 
fall depends on what cooperation 
it receives from manufacturers. I 
expect James Mason, president of 
DADA, will call an immediate 
meeting of our board of directors 
to consider the situation.” 
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NEW YORK 
OFFERS YOU... 


E Belmont Plaza, be- 

cause of its convenient 
location, is hotel head- 
quarters for leading men 
in the automotive acces- 
sories field. You'll always 
meet someone you know 
here. 





Just a few blocks from 
Grand Central Terminal 
and across the street from 
Grand Central Palace, at 
the Belmont Plaza you’re 
right in the center of 
things. 


Two excellent, popular - 
priced restaurants — The 
Pine Room and the fa- 
mous Glass Hat, one of 
New York’s smartest cock- 
tail, dining and dancing 
rooms. 


800 well-appointed rooms, 
each with both tub and 
shower, radio and _ full 
length mirror, from $3.00. 


* 


Make advance reserva- 
tions now for the Auto- 


motive Accessories Ez- 
position, Jan. 27th-30th. 


HOTEL 
BELMONT PLAZA 


Lexington Ave. at 49th St. 
NEW YORK 


JouN H. Sremper, Manager 
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PORD ECONOMY 





FIRST PLACE IN ITS CLASS 
GILMORE-GRAND CANYON ECONOMY RUN 





Earl Gilmore, President of the Gilmore Oil Company, awards trophy 
to William Knopp, driver of the 1941 Super De Luxe Ford car which 
won first place in its Class. Al Stuebing, Hollywood Ford dealer enter- 
ing the car, looks on. 


For the fourteen-hour run the stock model 1941 Ford averaged 
better than 43 miles an hour over the grueling 599.3-mile 
course from Los Angeles to the Grand Canyon—through city 
traffic, across the Mojave Desert and Boulder Dam, up and 
down the winding roads of three high mountain ranges 
buffeted by stubborn head winds, and over ice and slush for 
the last hundred miles with four inches of snow on the road 
at the finish! The run from start to finish was under the super- 
vision of the Contest Board of the American Automobile Asso- 
ciation. This Ford victory should conclusively prove to every 


motorist the surpassing economy of the Ford V-8. 





3 MILES PER 
GALLON 


AT AVERAGE SPEED OF 
43.19 MILES PER HOUR! 


Repeating its past triumphs, Ford scores a decisive fuel-saving vic- 
tory. It took an easy first in its class, with the amazing record of 
23.05 miles per gallon! The second car in the class averaged 21.71. 
The stock Ford without overdrive surpassed the record of several 
higher-priced cars equipped with overdrive. 


That’s official proof of the big, beautiful 1941 Ford’s downright 
pinch-penny economy. Just another evidence of the superiority of 
the 1941 Ford! The “low-priced car with the room, the ride, and the 
view” now offers motorists convincing proof that it has record- 


Ley V1) 


making fuel economy, too! 


ENTIRE RUN SUPERVISED BY 














